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lIl. AHAJIN3 POCCUMCKOIO PbIHKA AETCKOM KOCMETHKMU
OBLLASl XAPAKTEPUCTUKA PbIHKA

OnucaHue oTpac/i1

PbIHOK 1eTCKUX TOBApOB
PoiHok nerckux ToBapoB B Poccum SBISIETCS OJHUM W3 CaMbIX HACBIIMIEHHBIX M JMHAMUYHO
Pa3BUBAKOIIUXCH CETMEHTOB PO3HUYHOW TOProBIM. B ITOKpHU3UCHBIN IEpUOJA HAa PBIHKE JETCKUX
TOBAapOB TMpowm3olien «mnokymnarenbckuii Oym». Ilo omenkam PBK, B 2003-2007 rr. pacxomspl
poaMTeNeil Ha MOKYIKY JAETCKHX TOBapoB IS OJHOTO pebeHKa YBEIMUYMINCH B 2 pasza ¢ - $... 1o
$5..... JlaHHO€ M3MEHEHHE MPOM3OILIO 0 NMPUYNHE PACHIMPEHUS TOTPEOUTENAMH acCOPTUMEHTA
MOTPEOICHUS PA3TUIHBIX KaTErOPUN JETCKUX TOBAPOB.
Kpusuc nu3meHun cTpykTypy pblHKa AETCKUX ToBapoB: 3a 2009 roa 00aHKPOTHIICS OJWH U3 JIUICPOB
— ceTb «baHaHa-mamay», Ha JOJI0 KOTOPOTO BMecTe C «JleTckuM Mupom» mpuxoamioch ....%
pbiaka B 2007-2008 roay. Cpe OCHOBHBIX CETEH IETCKOTO PUTEIIa YCTOSIIA TAKUE KaK:

e «beremoT»

o «Jletm»

o «Jlouku & ChIHOYKNY

o «Kopabmuk»

e Mothercare
PBIHOK IETCKHX TOBApOB BKIIIOUAET B CeOS CIEIYIOIINE CerMeHThI:

e QOnexna

e Togapsl st HoOBopoxkaeHHBIX (TIH)

e Jlerckoe nmuTaHue

e Urpymku

e OOyBb
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e KpymnHorabaputhsie ToBapsl (KI'T - meGenb u nip.)

o Jlpyrue

1 .
[lo nanHbIM «Accouuanuu MHAYCTpUU JeTcKux ToBapoB» (AMJT),” cerMeHT neTcKo OJeXbl U
o0yBU sIBISieTCS HambOoJiee E€MKMM CETMEHTOM pbIHKAa JETCKHX TOBAapOB, Ha JIOJNIO KOTOPOTO
npuxoautrcs ....% oOmero oobemMa mpoaax (...% u ..% COOTBETCTBEHHO MO acCCOPTHUMEHTHBIM

KateropusiM). 3HauMTENbHYIO J00 phiHKa 3anuMaroT TH (...%), nerckoe mutanue (...%) u

Urpymk (....%).

K OCHOBHBIM TeH/1eHIIUSIM PBIHKA JETCKUX TOBAPOB MOKHO OTHECTH:

e PBIHOK JAETCKUX TOBApOB MOKA JAIEK OT HACKHIIICHHUS.

e (CaMpIM TIpUBJIEKAaTEIbHBIM (OPMATOM TOPTOBIM PBIHKA TOBAPOB IS JETEH SIBIISIFOTCS
JETCKUE TOPTOBO-Pa3BIEKATEIbHBIE IIEHTPHI, B KOTOPBIX TOBAPHI MPEJCTABIECHB B THOKOM
LIEHOBOM JMarna30He U MIMPOKOM aCCOPTUMEHTE.

([ ]

([ ]

[Ipeanoceinku pazButus peiaka Ha 2011-2015 r.r.:

e Jlemorpadpuueckuii B3priB 1980-1987 romoB obecreunsn HaJMuue OOJIBIIOTO KOJIMYECTBA

cemeld B penpoaykTuBHOM Bo3pacte B 2007-2015 romax. HaGmromaembrii ceromHsi poct

poxaaemoctu npoutes a0 2013 roaa.

! www.acgi.ru
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CEFTMEHTALMSA PbIHKA JIETCKOM KOCMETUKM

CermeHTauma PblHKa Mo TUNY KOCMETUKHU

JleTckast KOCMETHKa MOAPA3JIeNsIeTCs Ha ABE OOJIbIINE TPYIIIbI:
1. CpeacrBa nmo yxoay 3a Koxeil 1 BOJIOCAMM:
e Braxusle candeTku

o Xunxoe MbLIO
[ )

2. JlekopaTHBHasi KOCMeTHKA
CerMeHT JETCKOW IEeKOPAaTHBHOW KOCMETHKH TPAKTUYECKH HISHTHYCH KOCMETHKE IS
B3POCIBIX U BKIIFOYAET B CeOs:
e Jlak ms Horreit

e brecku ms ry0 ¢ HaTypanbHBIMU (PYKTOBBIMH T0OaBKaMU

CeI'MeHTaLIMFI PbiHKa no BO3PaCTHbIM rpynnam p,eTeﬁ

JleTckue TOBaphl, B TOM YHUCIIE JIETCKash KOCMETHKa, MpeJHa3HaueHbl Ijs JeTel B Bo3pacte 1o 14
JeT:

e Kocmernueckue cpeacTBa Al HOBOPOXKACHHBIX U sicelIbHOTO Bo3pacTta (o1 0 10 3-X jer)

o Kocmernueckue cpeacTBa eTeil JOIIKOJIbHOTO Bo3pacTa (0T 4 10 6 nert)

e Kocmernueckue cpeacTBa JIeTeil MIIa IIIero MKoJIbHOTo Bo3pacTta (o1 7 mo 10 ner)

e Kocmernueckue cpeacTBa JeTel cTapiuero mkoabHoro Bo3pacra (ot 11 go 14 ner)
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U.eHOBaFl cerMmeHTauma 1 ueHoo6pa303aH|4e Ha PblHKe
HeHOBaﬂ CerMmeHTaN s Prinka

PrIHOK eTCKOM KOCMETUKH MOKHO YCJIOBHO Pa3C/IUTh HA YETHIPE IEHOBBLIX CerMeHTAa:
e Huskuii neHoBoOIi cerMeHT
JlaHHBII cerMEHT coueTaeT B ce0e HEBBICOKYIO IIEHY M MpuemMiieMoe kadecTBo. [Ipomykiuio
JAHHOTO CETMEHTa MPEANOYUTAET HACEJICHHE C HEBBICOKMM YpOoBHeM naoxona. Hawmbomee
W3BECTHBIMHU TPOU3BOJIUTEISIMU JISIIEBOM JETCKOM KOCMETHKU SIBJSIOTCS POCCHUICKUE
tdabpuku: «CBobOoma», «PaccBer», «HeBckas kocmeruka». Takke B JaHHOM CETMEHTE
MpeACTaBICHBI HEOOIBIINE KOMITAHNUHU, U HEKOTOPBIE CEPUU KPYITHBIX KOCMETUYECKUX JIMHUI
(mammnynp «Kapamys» koHnepHa «Kanunay, cepust «Mopo3ko» Gupmbl «ABaHTay).

e (CpenHeneHoBoii cerMmeHT

e Bricoxuii HeHOBOI cerMeHT

e IIpemuajibHBIH CErMeHT

HpI/IBeI[eM, B Ka4€CTBE IIpUMEpa, CTOUMOCTDH ACTCKOT'O IAMITYH B KaXXA0M M3 LICHOBBIX CETMCHTOB.

Ta6smuya. CTOMMOCTb AETCKOro WaMnyHs, pyo.

Ilena,

Mapka mamMnyHs
P y py6.

Hu3kuii 1eHOBOM CerMeHT
Tun-Ton Hlammyns gerckuii Baby SPA 200 mn

Ymacreiit #ssap Hamnyss Buramusssnii (200 mur.)

[HamnyHb+KoHAMUIOHED «YmIAacThIi HsIHbY aerckuii 200 M
Cpennuii eHOBOi CerMeHT
[Tammyss u ieHa it BaHH Bobini «Mammaay, 400 vt

BrICcOKHI IEHOBOH CerMeHT
ITammyss metckmit Bubchen Kinder, 200 M
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IIpeMuanbHbIH CETMEHT
lammyns Avent nerckuii uis mutageHuneB 250 M

UCTOYHUK: «MapKeT aHaiuTMKa» no AaHHbIM OZON.RU, «YTKoHOC», 2011T.

CTOMMOCTB JETCKOTO IIaMITyHSI BAPbUPYETCS B CICAYIOIIEM JHAra3oHe:
e Huskuii IeHOBOM CErMEHT — JI0 .... pyo.
e (Cpennuit 1IEHOBOM CETMEHT — OT ... JIO ... PYO.
e BpICOKHMIT IEHOBOM CErMEHT — OT ... JIO .... pYyO.

e [IpemuanbHBIN CETMEHT — OT .... PYO.

enoo0Opa3oBanue Ha Poinke
Bompoc nenooOpa3oBaHus sBISETCS BaKHBIM Kak JJIsl MOKYIATENsl, TaK U JUIs mpojaBua. MoKHO
BBIJICTTUTH IBA OCHOBHBIX MOJAX0/1a K IEHOOOPa30BAHMIO:

e 3aTpaTHbIU

o |[eHHOCTHBIM

OCHOBHbIE  KOJIMYECTBEHHBIE ~XAPAKTEPUCTUKU PbIHKA  JETCKOM
KOCMETUKU

O61bemM U TeMnbl pocTa pblHKa

[To manHBIM «DKcHpecc-0030p», B 2010r. HA AOTIO JETCKOH KOCMETHKH MPUXOIUIOCH ...% phIHKA

TOBApOB JIA JeTel (B CTOMMOCTHOM B]i»IpEDI(GHI/II/I).2

% crounnk: OZON.ru — «OcobeHHoCTH TIPOJasK IETCKUX TOBApoB B kaHaite MHTepHeT-Toprosmm», 201 1r.
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Nmes naHHBIE O ............... 3a 2006-2010r.1., MOXHO paccuuTaTh 00beM 0Te4eCTBEHHOI0 PbIHKA

JAeTCKOM KOCMEeTUKHU, KOTOpbIi cocTaBui B 2010r. — .... mJapa. pyo.
ITo cpaBuenuto ¢ 2009r. uccnemyeMblii ppIHOK YBETHUIWICS HA ....%0.

[To pmanubM «AUT», B 2010r. 00BEM pHIHKA TOBApOB [UJII HOBOPOXKICHHBIX COCTABHUII

«e e MIIPA.PYO. 1o cpaBHEHHIO € 2009T. IPOAKH YBETUYMIHCH HA ....%0.

[To mpornozam «AUJT», B Onmxkailline HECKOJIBKO JET TEMIIbI pOCTa pPbIHKA TOBAapOB IS

HOBOPOKJIEHHBIX COXpPAHATCS Ha YPOBHE .....% B ToJl.

EMKocTb PbiHKa
.................. II0 OIICHKE CICINAJIINCTOB «MapKeT AHaJ'H/ITI/IKa», IIOTECHIINAJIbHAsA C€MKOCTH

POCCHIICKOTO PBhIHKA JETCKOW KOCMETUKU COCTABIISIET OKOJIO ..... MIPA. py0. WIH .... MJIH.JOJII.

KOHKYPEHTHbI AHA/IU3 PbIHKA IETCKOM KOCMETUKM

YpoBeHb KOHKYpeHLUMH

ITo nanapiM Euromonitor, B CIMCOK KPYMHEHIITNX MTPOU3BOAUTENEH TETCKON KOCMETHUKH BXOIAT:
e Bubchen-...%
e Johnson & Johnson — ....%
o «Kammna» - ...%
e «CsoOoma» - ...%
e «Hesckas kocmeTuka» - ...%
o «Mup gerctBay - ....%

e «Hama Mamay - ....%

Taxum 06pa3oM, COBOKYITHAsI 10JIs1 7 KPYIHEUIITNX MPOU3BOJUTENEH PhIHKA COCTABISET OKOJIO ... %.
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PaccmoTpum npescTaBieHHbIE KOMITAHUH TTOIPOOHEH.

OnucaHue npodmaen KpynHEMWNX UrPOKOB PbIHKa

KomnaHua Bubchen

www.buebchen.ru

O xomMnanuu
Komnanus Bubchen 6sima ocroBana B 1940r. antekapem DBanbaom ['epmecom. 3a Ooiee dyem
MOJIyBEKOBYIO MCTOPHIO HEOOJBIIIOE CEMEWHOE MPEANPHUATHE MPEBPATHIIOCh B OJHOTO M3 CaMbIX

Y3HaBa€MbIX B MUPEC HpOI/ISBO)II/ITeHeﬁ KOCMETHYCCKHUX CPEACTB JIsI MaM U JIeTeﬁ.

Kocmernka Bubchen mpowmssogutcs B I'epmanmm Ha 3aBoge Bubchen Werk Ewald Hermes
Pharmazeutische Fabrik GmbH, npunamiexamiem komnanuu Nestle. 3aBog Bubchen me umeer

(uIManoB B APYyrux CTpaHax.

I'eorpadus nedaTeIbHOCTH
[Ipoaykuuss kOMIaHuM pacnpocTpaHseTcs 1no Bcemy mupy. B Poccum nerckyro KOCMETHKY IMOJ
Mapkoil Bubchen M0OXHO BCTpeTUTh B KpYIMHEWIINX CETEBBIX Mara3uHax, antekax u B MHTepHeT-

MarasmHax.

AcCCOPTUMEHT
[Tox mapkoit Bubchen BbimyckaeTcst OrpOMHBIN aCCOPTUMEHT AETCKOW KOCMETHUKH: CPEACTBA s
KyHaHus U YMBIBaHUS HOBOPOXKJIEHHBIX W JIeTeH, pa3HOOOpa3HbIe Kpema, MPUCHINKHU, 3al[UTHAas

KOCMETHKA, BIaKHBIE Cal(eTKH U MHOTOE JIPYToe.

Iloka3aTeau 1eATeJIbHOCTH

Ha pOCCHfICKOM PBIHKE JIETCKOM KOCMETUKH KOMIIaHHUS 3aHMMAET nopsaka ... %.
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IpeumymecrBa

MupoBoii Jiujiep B 00JaCTH MPOU3BOJICTBA IETCKONH KOCMETHKH
Bricokoe kauecTBO MPOAYKIIUU

COTPYI[HI/I‘-ICCTBO C BEAYIIMMHU NEAUATPUICCKUMHU LICHTPaMU EBpOHBI

ILnanbl pa3BuTus

Pacmmpenune accoptuMmenTa npoayKUnuu

KoMmnaHua Johnson&Johnson

WWW. jnjru.ru

O xoMnaHum

000 «/IxxoHcoH & JI>KOHCOH» BXOIUT B rpyminy kommanuii Johnson & Johnson — kpymHeiiniero B

MHUPEC MPOU3BOAUTEIIA TOBAPOB JISA 3A0POBbA YCJIOBCKA, JICKAPCTBCHHBIX CPEACTB U MEAUIIMHCKOT'O

obopynosanus. Ha Tepputopun Poccuu u crpan CHI' mponykius kommanuii Johnson & Johnson

npesacrasieHa ¢ 1992 r. tpems HanpaBiIeHUAMM:

1.

IMoTpeduTeNbCKASA POXYKIMS

DTO OJHO W3 CTAapEWIIMX M OCHOBHBIX HalpaBieHUH nesrenbHocTH Johnson & Johnson.
upouaiimas U3BECTHOCTh M Ka4eCTBO ITON MPOAYKIMH SBISIOTCS IUIOJOM MHOTOJIETHEH
HAay4YHO—HCCIIEIOBATENIbCKOW  pabOThl, pa3padOTKM U  HCIOJIB30BAHUS  IEPEIOBBIX

TEXHOJIOTHH KOMIIAHUH 3TOTO CCKTOpa.

Hpoaykuus 1Jst 60 1bHULL
Komnanuu, pabortaromue B 53TOM HalpaBlIeHHUH, CHEHHUATM3UPYIOTCS Ha HAy4HBIX
HCCIIeIOBAaHUAX, pa3paboTKe W MPOU3BOJICTBE MPOAYKIMU it OOJBHUL], UCHOJIb3yeMOW B

MCIUIUHCKUX YUIPCIKACHUAX TSI ANATHOCTHUKHU, JICUCHUSA U YXOJa 3a NalUCHTaAMU.

11
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dapmaneBTHYECKAsA NPOYKIMS

Dro HampaBJieHHE TpejicTaBiieHo Janssen, (apmarneBTudeckuM moapasneneauem OO0
«xoncon & JI>KOHCOH, UMEIOIIUM BBICOKYIO PEMyTallUI0 CPEeJAd Bpadyeil BO BCEM MHUPE.
Komnanus ocymecTBiusieT HUCCIEAOBaHUS H  pa3pabOTKy HOBBIX, 3()(EKTUBHBIX U
cOaaHCHUpPOBAaHHBIX IO 3aTpaTaM JEKapCTB, KOTOpbIE IIOMOTalOT OOJBHBIM YIyYIIMTh

Ka4e€CTBO XU3HU.

I'eorpadus nesarenbHOCTH

[IpencraBuTenbcTBa KOMIAHUM PACTIONOKEHBI B CIEAYIOIUX ropoaax Pd:

Mocksa
Cankr-IlerepOypr
ExarepunOypr
HoBocubupck

Camapa

JlenoBbie mapTHEpHI TPUCYTCTBYIOT B cTpaHax CHI

ACCOPTUMEHT

Kommanus Johnson & Johnson Beimmyckae MUAPOKUI aCCOPTUMEHT KOCMETHYECKUX U MEAUIIUHCKUX

MpernapaTosB:

CpezctBa 1o yxony 3a aetckoit koxxeit (JOHNSON’S baby)
'urueHnYecKre cpeacTa
CpezcTBa 1Mo yxo/y 3a TEJIOM

Cpe,Z[CTBa 10 yXoAay 3a HOJIOCThIO pTa

u Jp.

JOHNSON’S baby — 310 monnas nuHUS CpeAcTB MO YXOAy 3a JIETCKOM KOXei, IOCTymHas

pOCCHfICKPIM HOTpe6I/ITeJ'I$[M YK€ MHOIO JICT. B ACCOPTUMCHT BXOIAT: OYHUIIAKOIIUC U

12
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YBIQXKHSIOIINEG CPEICTBA, HIAMITYHH, MPUCHINKH, OYHINAMONINE BiIakHbIe canderku. Cpencrsa
JOHNSON?’S baby co3nmanbl crienuanbHO Ui IETCKO#M KOKH, MOTYT NPUMEHSTBCS C MEPBBIX THEH

KU3HU, KIIMHAYECKU TTPOBEPEHBI, TUTIOAJUIEPTCHHBI U coiepkat popmyiy «Het OobIre ciesy.

Iloxa3atesn aeATeIbLHOCTH

IIpenmymecrBa

Il1anbl pa3BuTus

13



Ta6smuya. CpaBHMTEIbHAA XapaKTePMCTMKA KpPYMHEMLWMX NPOM3BoAUTENIEN PbIHKA AETCKOM KOCMETUKMU

Ha3Banue aTa HanpaBnenus
A I'eorpapus P

AccopTHMEHT Bpenasbi Iloxa3aTenn IIpeumymecTBa
KOMIIAHMM | OCHOBaHMS JAesITeIbHOCTH

Bubchen

Johnson & .
Johnson

Kanuna

Heeckas
Kocmemuxa

Ceso600a

Mup
odemcmea

Hawa mama

UCTOYHUK: «MapkeT AHanUTUKa»




KAHA/bI MPOZAXK HA PbIHKE AETCKOM KOCMETUKM

Oco6eHHOCTU CObITOBOM NOJIMTUKMU Ha PbiHKe
I_Ienqua ABUXCHUA TOBapa Ha prHKe IleTCKOﬁ KOCMCTHUKH HpeIlCTaBJIeHa Ha CXEMCE.

Cxema. Lleno4ka aBukeHMA ToBapa Ha PbiHKe
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MoTpebutenum

UcTouHMK: «MapKkeT AHannTUKa»

PaccmoTpuM npeacTaBieHHYIO cXeMy MOAPOOHEH.

OnucaHue onToBOro cermMeHTa

JucTpuOyTOophl JETCKOM KOCMETHYECKOHW MPOAYKIMH YCIOBHO TOJPA3ACISAIOTCS Ha 4YeThIpe
TPYIIIBL:
1. JMuctpubyTopsl 1eTCKUX TOBAPOB
Ilo MHeHuro 3kcnepToB PbIHKA, CErOAHS NPOUCXOAWUT TEHICHLMS yracaHUsl «KPYIHOTO

OITa», 4TO CBA3aHO C YBCIIMUCHUCM 3aKYIIOK MCJIIKUMU ITAPTUAMU.



Ma pPKeT TenedhoH: (495) 720-13-80
AHaJ'IVITI/IKa E-mail: info@marketanalitika.ru
www.marketanalitika.ru

Ob6mas cxema onTa Ha PBIHKE ClIeTyIomIasl.

2. MdapmaneBTHYECKHEe KOMIAHUHU
Mo nauueiM «®APMOAKCITEPT,? KPYNHeHIIMMH JUCTPUOLIOTOPAMH Ha POCCHIICKOM
(dapmarieBTHueckoM pbiHKE sBISAIOTCS Kommanun «CHUA Wutepuemnn» u «lIpotex». B

YHUCJIO JUACPOB TAKKE BXOIAT:

o «Karpen» e Oriola

e «Pocra» e «bHOTIK»

o Alliance Healthcare Rus o «Ilymbey

o «P-®apm» e «Mmnepus-dapmar

B crpyktype mnpomaxxk OOJBIIMHCTBA JUCTPUOBIOTOPOB TMpeoOiajaeT HMIOPTHAS

NPOAYKIHUS, HA JOJII0 KOTOpO# nmpuxoautcs doiee ...% Ppinka.

3. IIpoaaBubl OLITOBOM XUMHUH U CPEICTB TUTHEHBI
B uncne kpynmHeMIIMX ONTOBBIX KOMIIAHUM, paOOTAIOIIUX HA PBIHKE OBITOBON XHMHH,
MO>XHO OTMETHUTH:

o TJI «Pamrex»

4, JucTtpuOyTOpbl KOCMETHKH H MapdroMepuun

3 www.pharmexpert.ru
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’ Ma pPKeT TenedhoH: (495) 720-13-80

Kak wuzBectHO, maproMepHO-KOCMETUYECKUI pPBIHOK B OCHOBHOM HAIIOJIHSAETCS 3a CYET
MMIIOPTHOW MPOAYKLIUH, KOTOPYIO BBO3ST Ha Tepputopuro PO cinenyromue KOMITAHAH:"
e Hermitage & Star Beaute (Bxomut B rpymmy Luxe-Holding) — npuHamiexur cetsh
Douglas-Rivoli
e [FD (muctpubnroTopckoe moapasneieHue rpymmbl «Kype») — OpUHAAIEKHUT CETh
«JID91yamby»

o «Emunas EBpona — Xoaauar» — npuHauIe:xkuT ceth «nb ne borey»

Ha momio sTux Tpex MMMOPTEPOB MPUXOAUTCS OOJiee TMOJOBUHBI MPOJAXK CEICKTUBHON

kKocMmeTuku B Poccun.

Takke MOXKHO OTMETUTEL KOMITAHHUH:
o «I'pamuenr»
o Kowmmnanms «Mak [Jax»

o «ITapdrom IManac I'pymmy»

Onucanue PO3HHUYHOIo CcerMmeHTa
OcHoOBHast 4aCTh TOBAPOB IS JIETEH MPOIYKIINHU peanu3yeTcs o CpeCTBaM:
e Heoprann3oBaHHOW PO3HUIIBI
e MynbTu(hOpPMATHBIX Mara3uHoB
e ['unepmapkeroB
e Antexk

e Uurepner

* Mcrounnx: Advertology.ru
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Ta6amua. CpaBHUTE/IbHAA XapaKTepMCTMKA MIFPOKOB PbiHKa AE€TCKUX TOBAapoOB

OcHoBHBIE
I'on Hoast na
Komnannu I'eorpapus AccopTHMEHT (¢unancoBbIe Il1aHel O pa3BUTHIO IIpenmymecTBa
OCHOBAHMS Prinke
MOKAa3aTeJn
Jlemcxuii Mup
Kopabaux
Mothercare
Keneypy

UcTouHMK: MapKeT AHanuThKa, 2011 r.




OCHOBHbIe KaHa/bl npoasuxeHuA Ha pbiHKe

CornacHo uccnenoBanusiMm komnanuu Nielsen Poccusi, HauOosbiiee goBepue y norpedurelneii Bo
BCEM MHpE BBI3BIBAIOT PEKOMEHAINU JIPYTUX MOJB30BATENCH TOBAPOB M YCIYT, WK «capadaHHOE
paauo». PexomeHnanuu SIBISIOTCS OCHOBHBIM MOTHBOM INPUOOPETEHUs MOTPEOUTENIEM TOTO WU

MHOTO TOBapa Wi YCIIyTH.

Ta6smuya. OTHoweHMe NoTpebuTenen K pas/IMiHbIM BUAAM PEK/IaMHbIX KaHaloB, %

PexnamubIil KaHAJ %

PexomeHaanum Apyrux norpeduresnen

I'azeTnl

MHenus norpedureneii o roBape/ycnyru B iHTepHeTe

Caiitel OpeH0B

Tenesunenue

Kypuamnst

Panno

CrioHCOpCTBO

Pexnama B e-mail paccbuikax Ha KOTOpBIE S TOJIIHCAH

Pexnama nepen nokasom ¢uisma

Pexnama, pasmereHHas B IHTEpHET-IOMCKOBUKAX

bannepHas peknama

TekcroBbie pexiaMHbIe COOOIIEHHUS] HA MOOUITBHBIH TeedoH

MUcTtouHuK: Nielsen Poccua

AHAIU3 KOHEYHbIX MOTPEBUTEJ/IEN PbIHKA AETCKOVi KOCMETUKUA
O6beM notpebaeHus Ha PbiHKe
3aBUCUMOCTD CIIpoCa Ha ACTCKHUC TOBAPbI OT HCH W YPOBHA OOXOJOB CEMbU HE CTOJIb BBICOKA,

MOCKOJIBKY KOCMETHYCCKUC CPEACTBA, OACKA, UTPYLIKU U ITPOYUC TOBAPLI Tpe6y10T IMOCTOAHHOT'O

OOHOBJICHUS.
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CornacHo uccienoBanusM, npenoctaBieHHbIM kommnanuein «KOMKOH» no 3akazy I'K «/lerckuit
MHP», CPEIHECTATUCTUYECKASI POCCHUICKASI CEMbs TPATHUT HA JIETCKUE TOBAphl B MECHL ..... ThIC.

pyo0., IIPU ATOM Ha JIOJIF0 KOCMETUKHU U CPEJCTB TUTUCHBI IIPUXOAUTCS ....% HIU OKOJIO .... py6.5

EcrectBenHO, 10751 pacXxoJ0B U MX 00bEM MEHSIETCS] B 3aBUCUMOCTH OT BO3pacTa JeTeH.

MoTpebuTenockne npegnoytTeHmUa Ha PbiHKe

[To ganuem I'K «/leTckuii Mupy, ® OCHOBHBIMH KaHAJIAMHE MPOJAXK AETCKUX TOBAPOB, B TOM YHCIIE

n )IGTCKOI\/II KOCMCTHUKHU, ABIAKOTCA:

e HeopranuszoBaHHas po3HULA (PBIHKH, IPMapKH) — ....%
e MynbsTudOpMaTHBIE Mara3uHsl — .....%
e ['umepmapketsl — .....%

BbIBO/bl U PEKOMEHAALMM MO UCCJIEJOBAHMIO

OcHOBHble TeHAeHUMM PbiHKa

e Ha pOCCHfICKOM PBIHKE HeTCKOﬁ KOCMCTHKH HAYWUHAKOT IIPOABJIATLCA TCHIACHIHU,
XapPaKTCPHBIC JIA PA3BUTBIX 3allaHbIX PBIHKOB. B uyactHOCTH Ha6HpaeT MOMYJIAPHOCTDb

TTOKYIIOK KOCMCTHUKH YCPE3 I/IHTCpHCT.

® crounmk: XKypuan «[Tnanera JlerctBo» Ne2, 2010r.

® Ucrounuk: «PUA HOBOCTU» or 14.07.2010r.
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STEEPLE-aHanu3 pbiHKa

S Counanabnblie GaKTOpbI

HeroToBHOCTH K MOKYIKE JOPOTOCTOSIICH MPOIYKITUH (-)
B 11e110M HEBBICOKHIA YPOBEHB )KU3HU HACEICHUS (-)
Bce Gonbiast 3a60Ta poauTeNneii 0 370poBbe CBOUX JeTei (+)

[ ]
[ ]
[ ]
[ ]
[ ]
T TexHosoruveckue paxkropbl

E DJxonomuueckmne pakTopsbl

E ®akropsl okpy:kawieil cpeabl

P Tlonutudeckue pakTopsbl

L TIIpaBoBbie pakTopbl

E Jr1uueckue paxkropbl

[ ]
UcTouHMK: «MapKkeT AHannTUKa»

PUCKM 1 6apbepbl NpHU BbIXoAe Ha PbIHOK

BapbepaMn JUIA BbIXOJa Ha PIHOK HOBOI'O UTPOKa MOT'YT CTaTh CIICAYIOIIHE Q)aKTOpLIZ

e Y3KHH aCCOPTHMEHT

CymeCTByeT OoubIas BEPOATHOCTHb TOI'O, YTO BBIﬁM Ha PwiHOK C Y3KUM ACCOPTUMCHTOM, HOBBII

HUI'POK MOJXKCET HC BBIJICPKATh KOHKYPCHIIMU KPYITHBIX UTPOKOB C IIMPOKUM aCCOPTUMCHTOM.
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Puckamu JIIs KOMHaHHfI, CyCCTBYIOIINX HA PBIHKE, MOT'YT CTaTh:
[ ]

MepeyeHb TabAUL U gMarpamMm

Huarpamma 1. lunamuka BBII 3a nepuon 2006-2010rT., B TEKymux 1ieHax, MiIpa. pyo.

Huarpamma 2. [Iporros Benmmuunasl BBIT va 2010-2013r.1., %.

Huarpamma 3. MHaekc motpedutenbekux neH, B 2010-2011r.r., % k mpeasiaymeMy Mecsiy
Huarpamma 4. YpoBens 3ansToctu B anpene 2011r., %

Huarpamma 5. YpoBeHb Oe3pabotuiel mo ¢enepanbHbiM okpyram B ampene 2011r. (% ot
YHCJIEHHOCTH SKOHOMHUYECKU aKTUBHOTO HACETICHHUSI)

Juarpamma 6. JluHamuka cpeqHEMECSYHON HOMHHAJIBHO HAYMCIICHHOW 3apa00THOM IJIaThI, PYO.
Huarpamma 7. O6opoT po3ananoit Toprosiu B 2006-2010r.1., TpiH. pyo.

Juarpamma 8. Jlunamuka 060poTa po3HHUHOM TOoprosiu 3a nepuoa 2010-2011 rr., mupa. pyo.
Huarpamma 9. CtpykTypa 000poTa po3HUUHOM TOprosiu B anpesne 2011r., %

Huarpamma 10. CtpykTypa 000poTa pO3HHYHOM TOPrOBIM B 3aBHCHUMOCTH OT MECTa pealli3aluu
ToBapa, B anpeine 2011r., %

JHuarpamma 11. ToBapHas CTpyKTypa pOCCHIICKOTO phIHKA AeTcKoi nmpoaykiuu B 2010 roxy, %
Juarpamma 12. JluHamMuKa POCCHIICKOTO phIHKA ACTCKUX TOBapoB B 2009-2010r.r. u mporHos ao
2015r. (mo ouenke 'K «Jletckuii mup»), Mipa.pyo.

Juarpamma 13. JluHamMuKa pOCCHICKOTO phIHKA AeTCKUX ToBapoB B 2008-2010r.r. u mporHos ao
2012r. (mo ouenke 'K «Jlerckuii mup»), Mipa.pyo.

Huarpamma 14. CooTHOIIEHHE MMIOPTa M OTEYECTBEHHOTO IMPOM3BOJCTBA HAa PBHIHKE JETCKHUX
TOBApoOB, %

Huarpamma 15. CTpyKTypa pbIHKa I€TCKOM KOCMETUKHU B 3aBUCMMOCTH OT BO3pacTa pedeHka, %
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Huarpamma 16. Ctpykrypa pbiHKa neTckux ToBapoB B 2010r., % (B CTOMMOCTHOM BBIPAKEHUN)
Huarpamma 17. Jlunamuka peraka jgerckoid kocmeruku B 2006-2010r.r., Mapa.pyoO.

Huarpamma 18. J[uHamuika peIHKa TOBapoB Ml HOBOpPOXAEHHBIX B 2007-2010r.r. M mporuo3 Ha
2011r., Mmapa.pyo.

Huarpamma 19. Kpynaeiime nponu3BoIuTeNN T1ETCKONH KOCMETHKH, %o

Huarpamma 20. Beipyuka konnepra «Kammaa» B 2008-2010r.1., MiTH.py0.

Huarpamma 21. Ctpykrypa npoaax konnepna «Kamuaa» B 2010r., %

Huarpamma 22. TOII-10 dapmauctpuOpoTOpoB 1O 00BeMy BalloBBIX mpoxax B 2010r.,
OTHOCHUTEJILHO JINJepa peUTUHTa

JHuarpamma 23. Crpykrypa PO JIaxK bapMaIucTpuOBIOTOPOB B pa30ouBKe
«MMITOPTHBIE/0TeYeCTBEHHbIE MPOoAYKTh» B 2010r., %

Huarpamma 24. CTpykTypa npoaax GpapMAHCTPUOBIOTOPOB B pa30OMBKE MO KaTETOPUSIM MPOTyKIIHN
B 2010r., % (B CTOMMOCTHOM BBIPAKEHUU)

Juarpamma 25. Beipyuka kommaanu «Jlerckuit Mup» 3a 9 mec. 2009-2010r.r1., Mapa. pyo.
Huarpamma 26. Kpynueiinie puteitnepsl Ha pbIHKE AETCKUX TOBAPOB, %

Huarpamma 27. TOII-10 HanmoHanBHBIX aNTEYHBIX ceTed 1o oO0bemy mnpogax, 2010r.,
OTHOCHUTEJILHO JIUJepa pedTHHTa

Huarpamma 28. TOII-5 MexpernoHajabHBIX aNTEYHBIX CETEH ¢ HAMOOIBIIMM KOJUYECTBEHHBIM
cocrtaBoM, 2010r.

Huarpamma 29. TOII-5 peruoHaJbHBIX aNTEYHBIX CETEH ¢ HAWOOJBIIUM KOJUYECTBEHHBIM
cocrtaBoM, 2010r.

Huarpamma 30. OcHOBHBIE apXETHIIBI HA POCCHIICKOM U 3aMaJHOM PhIHKE, %o

Huarpamma 31. Ctpykrypa notpeduteneit mo BospactHoMy npusHaky B 2010r., %

Huarpamma 32. Ctpykrypa Hacenenus Poccuu o TepputopuaibHOMY Ipu3HaKy, %

Huarpamma 33. CTpyKTypa HaceleHus 10 NOJOBOMY MPU3HAKY, %0 OT YHUCIEHHOCTH HaceleHUs
Huarpamma 34. CTpyKTypa 4acTHBIX JOMOXO3SHCTB, COCTOSIIIUX U3 JABYX 4eJOBeK U boiee, %
Huarpamma 35. CermenTanmsi motpeOuteneil aerckoid kocmetuku (ot 0 go 14 ner) mo mecty
npoxuBanus Ha 1 suBapst 2010r., %

Huarpamma 36. CTpyKTypa eKeMeCSYHbIX PacXo0B Ha JIETCKHE TOBaphI, %o
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Huarpamma 37. OCHOBHBIE KaHAJIBI TPOAAX JETCKUX ToBapoB B 2009r., %
Huarpamma 38. CooTHollleHHE OOMEPOCCHUICKMX aNTEYHBIX MPOJaX JETCKOW KOCMETHKH B

3aBUCHUMOCTH OT (POPMBI BBIITyCKa, % (B HaTypaJbHOM BBIPAKEHUHN)

Tabmuna 1. CTouMOoCTh IETCKOTO HMIaMITyHSI, pYO.

Tabmuna 2. VicxoqHple TaHHBIE [T pacdeTa MOTEHINATBHON eMKOCTH PhIHKA

Tabmuma 3. CpaBHHTENbHAS XapaKTEPUCTHKA KPYIMHEHIINX MPOWU3BOJHUTENECH PpBIHKA JIETCKOU
KOCMETUKHU

Tabnuma 4. CpaBHUTENbHAS XapaKTEPUCTUKA UTPOKOB PbIHKA JETCKUX TOBapOB

Tabnuma 5. OTHomeHne MoTpeduTeNnel K pa3InyHbIM BUIaM PEKIAMHBIX KaHaJIoB, %

Tabmuia 6. YacTHBIE CeMEWHBIE TOMOXO3SHCTBA 110 YHCTY JAeTel

Tabnuma 7. CTpykTypa HacelIeHHs 10 BEIMYNHE CPEIHENYIICBRIX JEHEKHBIX JOX0I0B, %

Cxema 1. Ilenouka nBwkeHus ToBapa Ha PeiHke

Ilo noeody npuodpemenus 20moevix MAPKEMUH206bIX UCCAE)08aHUll Komnanuu «Mapkem

Ananumuxay oﬁpamaﬁmeaz RO YKA3aHHbIM KOHMAKmam.

Konmaxkmmnas ungpopmayusn:
Tenegpon: +7 (495) 720-13-80
E-mail: info@marketanalitika.ru
WWW.MARKETANALITIKA.RU
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