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I11. AHAJIN3 POCCUMCKOI'O PBIHKA CTPOUTEJIbHBIX MATEPUAJIOB

1. OBLIAA XAPAKTEPUCTUKA PBIHKA CTPOUTEJIbHBIX MATEPHUAJIOB

BJIP[HIOHII/le U CMEKHBIE PBIHKH

OcHOBHOE BIHSHHE Ha O0OBEM U TEMIIBI pocCTa pPbIHKAa CTPOUTCIBbHBIX MATCPUAIOB OKa3bIBACT

CTPOUTECIIbHAA OTPaCJIb.

Biausiomue peIHKH

PbIHOK cTpOUTEIBLCTBA

Tabamunal. O6bem padoT, BHINOJHEHHBIX MO BHIY AeATEJBLHOCTH «CTpouTeabcTBO» B 2010-
2011 r.r. mo cyobexkTam P®

2011r, (B hakTHUECKH ACHCTBOBABIINX IICHAX,

B % Kk cOOTBETCTBYIOLIEMY IEPUOLY

MJIH., py0.) 2010r, (B cONOCTaBUMBIX II€HAX)
SIHBaph- SIHBaPh- SIHBAPh- SIHBapb- | STHBapb- | SIHBAph-
SIHBAPh (beBpanb MapT anpenb STHBaphb | (eBpajb MapT | amnpeib

Poccuiickas ®denepanus™

enTpanbHbIit
(dhenepanbHBI OKpYyT

B TOM 4mcIIe, I, MockBa

CeBepo-3anaaHblit
benepanbHbIN OKPYT

HOxHbI QenepanbHbIii
OKpYT

Ceepo-KaBka3zckuit
GbenepanabHbIN OKPYT

IIpuBomxckui
GbenepanabHbIN OKPYT

Ypansckuit
GbenepanabHbIN OKPYT

Cubupckuii




M

P <

(benepanabHBIN OKPYT

apKeT

AHanuUTuKa

TenedcpoH: (495) 720-13-80

E-mail:

info@marketanalitika.ru

www.marketanalitika.ru

JlabHEeBOCTOYHBIH
(benepaabHBIN OKPYT

*Ceoonvie

umoeu no Poccutickoti

Dedepayuu

sxmouarom obvem pabom, He

Haobnooaemvix  NpAMbIMU

CMAmMuCmu4ecKuMu Memooamu Ha (edepaivHoM YpoeHe, He pacnpedeleHiblx no cyowvexmam Poccutickoi @edepayuu
Hcrounnk: ®CI'C PD

Tadauuma. BBoag B aelicTBHe 3JaHMH KUJIOI0 U HEKWJIOro HazHadyeHuss B Poccuiickoii
®enepauun B suBape-mapre 2011 r.

Komnuectso
3JIaHUH, SIIMHHI]

OOmuit CTpOUTETHHBIHN
00beM 31aHMH, THIC. Ky0.M.

OO0mag wiomans
3JJaHUH, THIC. KB. M.

31aHus - BCero

B TOM YHCIJIC:

Kuiable 3manus

Hexuiable 3panus

U3 HUX:

IIPOMBIIIJIICHHBIC

CCJIBCKOXO

3IUCTBECHHEIE

KOMMEpPYECKHe

AIMHUHUCTPATUBHBIC

y4ueOHbIC

3ApaBOOXPAHCHUSA

Jpyrue

HUcrtounuk: ®CI'C PO

Tadanma. CTpouTeILCTBO KIJIBIX IOMOB 10 cyObekTam Poccmiickoit @enepauuu B stHBape-
anpeJie 2011 roaa (Teic. KB. M 0011€e# MJIOIIAIM)

BBeaeHo, ThIC. KB. M 0011IeH IJI0IIAAH

U3 001ero oonLemMa - BBe1eHO
HHAVNBUIYATbHBIMH 3aCTPOHIIIMKAMHU
TBIC. KB. M 001Ieil I101Aaau

3a mepuoj ¢
Ha4aIa
roga

B % Kk
B TOM COOTBETCTBYIOLLIEM 3a nepuoa ¢
uucae sa nepuoay n yO].l.l".]-l'IOI‘()), Haanfa r(I)l/:[a
anpeJib pHoiy np

roga

B % K
COOTBETCTBYIOIIEMY
nepuoLy MPoILIOro

roga

Poccuiickas ®enepanus

LenTpanbHblil
(henepanbHBII OKPYT

B TOM 4HCIJIC, T. MockBa
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CeBepo-3anaaHslii
(enepasbHbBIi OKPYT

OxHBI# enepanbHbIi
OKpyr

Cesepo-KaBkazckuit
(enepasnbHbBIi OKPYT

[IpuBomxckuit
(enepanbHbBIi OKPYT

VYpanbckuii penepanbHbIi
OKpyT

Cubupckuii penepanbHbId
OKpyT

JlanbHEeBOCTOUHBIH
(enepasbHBII OKPYT

Uctounuk: ®CI'C PD

CMexkHbIe PBIHKH

CMEeXHBIM PBIHKOM C PBIHKOM CTPOUTENIBHBIX MAaTEpPHAJIOB SIBJIAETCS PBIHOK PEMOHTHO-

CTPOUTEIBHBIX PabOT.

Oco0eHHOCTBIO PBIHKA PEMOHTHO-CTPOUTENBHBIX paboT B Poccum siBnsieTcss Hanuuue OOJBIIOro
KOJIM4eCTBa HEOOJBIINX KOMITAHUH, BEIYIIUX HEMPO3pauHyt0 (MHAHCOBYIO JIEATEIbHOCTD, a TAKXKE

BOBJICUCHHOCTDb YaCTHOI'O CEKTOpaA.
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’ Ma PKeT TenedoH: (495) 720-13-80

2. CEI'MEHTAIIA PBIHKA CTPOUTEJBbHBIX MATEPHUAJIOB
2.1. CerMeHTalusi pbIHKA CTPOUTEIHLHBIX MATEPHATIOB

OCHOBHBIMHU CETMEHTaMU PbIHKA CTPOUTENIbHBIX MAaTEPUAIIOB SBIISIOTCS:
e [IpupoHbIE KAMEHHBIE MAaTEPHUAIIBI

e ['mapaTalnoHHbIe (HEOpraHUYECKUE) BSHKYIIHNE BEIECTBA

Be3o0xurosnie HNCKYCCTBCHHBIC KaMCHHBIC MaTepHralibl n n3aciaua Ha  OCHOBC
TUAPOTALIMOHHBIX BAXKYHIUX BCUICCTB
©)

©)

PaCCMOTpI/IM OoJee HO,I[pO6HO HauOoJiee 3HaUMMBbIE CEIMCHTBI, @ UMCHHO:

PpIHOK LHEMEHT

PriHOK HIEMeHTa XapaKTCpU3yeTcs:

® OTCYTCTBUCM AJIMHUHUCTPATUBHBIX 6apLCpOB Ha BBO3 MW BbIBO3 TOBapa MW IIPOUYHUX

MPEISITCTBUM IS €70 NepeABHKEHUS B TpaHuliax Poccuiickont denepanuu;
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HEKOTOPBbIX pOCCHﬁCKHX

IleMeHTHBIN 3aBOX

IIpousBoncTeo
IHeMEeHTa, ThIC. T

Beipyuka, ThIC.
pyo0.

3aTpaTsl, ThIC.
pyo.

Yncran
npuoOLLIbL
(yOBITOK), THIC.

pyo.

Yucras
peHTa0e/IbHOCTD
npoaa:xk, %

CyXOI0KCKIIEMEHT

CnaccKIeMEHT

HoBopociiement

CeOpsKOBIIEMEHT

Mop0BIIEMEHT

Uckutumnement

HoBotpourkuit 113

YV IbIHOBCKIIEMEHT

AHTapCKIIEMEHT

Temnoozepcknii 113

Marnuroropckuii 1103

Bepxuebakanckuii 113

["'opHO3aBOJCKIIEMEHT

Hroro o 13 3aBogam

M CTOYHHUK: O JAHHBIM KBapTaJbHbIX OTY€TOB KOMIIaHUM U3 OTKPbLITHIX HCTOYHUKOB

Cpenu nokasatesne neMeHTHOTo pbiHKa B 2010 r. MOXHO BBIJIETUTH CIAEIYIOIIUE:

pocTt moTpebiieHHs 1LIeMEHTa Ha YpOBHE

OKOHOMHYECKOI'0 poCraB ..... I'.T".

00BeM HUMIIOpTa COCTaBUJI IMOpsAAKa

MOSIBUJIMCH MEPBbIE NMpU3HAKU Aedunurta - 0,6 MIH. T.

. MJIH. T, 4TO BBIIIC IIOKa3aTCJIA

....%, 4YTO COOTBETCTBYCT TEMIlaM B II€CPUO[]

. rojga, Korza

POCT IIeH B TE€UEHUU rojJia OCcTaBajcs B mpeaenax ypoBHs uH(suuu ( ans npumepa, B 2006

rOJy POCT LieH cocTaBmi OoJee ....%).

AHaJIMTHKK OTMEYaroT CJICAYIOIIHNC Q)aKTOpLI, CHOCO6CTBYIOIHI/IC BaMOpPAKUBAHUIO» PA3BUTHA

1.
0Tpacyia v MpoJICBArOIINEC 663}76BIT0‘IHYIO pa60Ty OTCTAJIBIX MTPOU3BOJCTB .

poct 06beMoB noTpedinenus neMenta B 2011 roay 6osee yem Ha ....% k 2010 roxy;

! MICTOYHUK: Www.cmpro.ru
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PpiHOK KHpnH4a

Heob0xo1umMo 0TMETHTD, UTO pHIHOK Kupnuda B Poccuu osroe Bpemst oTiinyaiics CTaOUIbHOCTBIO.
ExeroHo BBITYyCKaJIOCh MOPSJAKA .... MJIH. YCIOBHBIX Kupnuyedl B roi. IlepenomHbeIM Okazancs
2005 ron, xorjga pe3yabTaT MPEBBICKII 00beM mpebiaymero rojga Ha ....%. Ilocie ygero, TeMbl

MPUPOCTA CTATH YepeOoBaTHCS OT ....% 10 ....% B 0.

B nepuon kpusuca, ppIHOK KUPIHYA UCTIBITAT OJTHO U3 HAMOOJBIINX MaJACHUN B MTPOMBIIINICHHOCTH
CTpOUTENbHBIX MaTepuanoB. llanenue npubnusunoch Kk orMmerke B ....%. B gaHHbII MOMeEHT
BOCCTAHOBJICHUE ITPOMUCXOJUT MEIUIEHHBIMM TeMmmnamu. POCT pplHKa B MpOLIJIOM TOAY COCTABHII

nopsika ....%.

Kepamuuecknii ¥ CHJIMKATHBIA KHUPIHYUA TOJB3YIOTCS HaAWMOOJBIIECH TMOMYJISIPHOCTHIO CpPEIu

MPOU3BOIUTEIICH.

Tadoauna. IIpouszBoacrea ocHOBHBIX BUA0B kupnuya B 2005-2010 rr. u o0mas cymma, ThiC.

YCJOBHBIX KMpIHYel

Bun kupnuya/ron 2005 r. 2006 r. 2007 r. 2008 r. 2009 r. 2010 r.

Kupnuy cunukaTHbli

Kupnng
KepaMUYECKUI

Hpyrue Buasl
KHpIi4a

Cymma

Hcrounuk: ®CI'C PD, pacuerst ABARUS Market Research.
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Poinox HEPYAHBIX MaTE€pHUAJIOB

Ha ceropnsimmanii MomeHnT Poccust siBnsieTcss oHOHM U3 OoraTeimmx CTpaH IO 3amacaM HEpyIHBIX
MarepuagoB B Mupe. OJHAKO, Y4YUThIBas KpallHE 3aTpPyAHUTEIbHBIM JOCTYN K OOJBIIMHCTBY
MECTOPOXKJICHUH, B CIOKHUBIIMXCSA YCIOBHUSAX MX DPa3pabOTKa SKOHOMHUYECKH HelelecooOpasHa.
OCHOBHOM MPUYMHOM CIIOKUBILLIEHCS CUTYaIlMH SIBJISETCS BBICOKAs J10JI TPAHCIOPTHBIX PacXoOB,
KOTOpasi 3aKja/bIBAaeTCsl B KOHEUHYIO CTOMMOCTh npoaykuuu. [lo manuemm ®AC, nist meOHs B
2006-2007 romax ona Obma 46%, a mna mecka yxe 90%. YuuteiBas poct TapupoB Ha

KCIIE3HOAOPOIKHBIC IIEPCBO3KU AaHHAA TCHACHIIUA 6y21€T COXpPaHATBCA.

OtmetumM, uro B 2010 roay, peIHOK MOKa3aj MOJOXKHUTEIbHYIO TMHAMUKY, YTO B MEPBYIO OYEPEOb
CBSI3aHO C AKTHBHU3AIMEH JOPOKHOTO CTPOUTEIHCTBA, OCHOBHBIM CTPOHUTEIBHBIM KOMIIOHEHTOM,
kotoporo saBisiercss HCM. Ilnanupyercs, uro B 2011 roxy, pacxonsl [IpaButenbcTBa Ha peMOHT
aBTOJIOPOT MOTYT BbIpacTuTh Ha 20%, MO OTHOILIEHUIO K MpEeAbIAYyIIeMy IOy U cocTaBuUTh 387
MJIpJ. pyOsieil. DTO OKaXeT MOJOKUTEIFHOE BIUSHUE Ha POCT PBhIHKA, KOTOPBIM MOXET COCTaBUTh

1o 15%, ognako yBenuuenue norpednenue HCII Oyzaer noanep:xan pocTOM UMIOPTA.
PBIHOK JIMCTOBOIO CTEKJIa

TabanuaZ. Bbinyck OCHOBHBIX BH/IOB JIMCTOBOIO CTeKJa BCeMHM (PYHKIMOHUPYHOIIMMH

npousBoacTramMu B P® u o0mmii 00em npoussoacrea B 2005-2009 rr., MJIH. KB. M

Boinyck ¢rioar-crekiia
IpennpusiTue 2005 2006 2007 2008 2009
Bopckuit
CapaToBCTPOHCTEKIO
CanaBacTekio
Knun
IIunkuHrTOH

Tl'apnuan
Bcero

11
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Bhlinmyck TAHYTOIO CTEK1a

[pennpustue

BenukookTs0pbckoe

CumBon

Ksapiur

CUCT

WpOutckuii

Jarcrekno

Bceero

Ucrounuk: pacuersi ABARUS Market Research na ocnoBe ®CI'C P® (PoccraT) M JaHHBIX KOMIAHMUIA-

Npou3BOANTE .

JlunaMuka TpoOW3BOJCTBa 0€30TacHOrO 3aKaJIEHHOTO (CTaJIMHHUTA) CTEKIa Mo cyobekram PD, B

2005-2009 r.r. mpuBecHA HA CIICAYIOMIEH JHarpaMmme.

Tabauua 3. IIpon3BoaCTBO CTEK/IAa 6€30MACHOI0 3aKAJEHHOI0 (CTAJIMHUTA) M0 cy0ObekTam PD,
2005-2009 r.r. (TBIC. KB. M)

2005

2006

2007

2008

2009

Bamikoprocran, Pecriyonuka

Biagumupckast obiactb

Kewmeposckast 06sactb

KpacHonmapckuii kpaif

Kpacnosipckuit xpait

Mocksa

MocKoBCKast 00J1aCThb

Hmxeroposckas 001acTb

Ilepmckuii kpait

Cankr-IlerepOypr

CaparoBckast 00J1acTh

TBepckas o0macth

YensaOuHckast 00J1acThb

Poccus

HUctounuk: ®CI'C POD.

®opMma (eaepaJbHOTO rocyIapcTBEHHOI0 CcTaTUCTHYecKoro Hadmwogenus Ne I1-1

«CaeieHHsl 0 MPOU3BO/ACTBE U OTITPy3Ke TOBapoB U yciayr». [lokazaTenb oTpa:kaeT 00beM BbINMYIIIEHHOI'0 32 T0/1 B

Poccun crexna. EnMHuIbI yyeTa Npou3BOACTBA CTeK/Ia: Bee NMPeNpusiTus M Gu3MYecKHe JULA, 3aHUMAIOLIHecs]

KOMMepUecKoii 1esaTeJbHOCThI0 B Poccuu. «busnec CTaTuCTHKAY.

12
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[TpousBoacTBO TepMomonupoBaHHOro crekina B Poccum ¢ 2000 r. yBenuumiock 6oJjiee 4eM B ...
paza. Ilpuuem B 2005 1. OBLIO BBIMYyHIEHO MOpsiAKa ... MIH. M% a K 2009 r. 3TOT mokasareinb
COCTaBIISLT yKe ....MJIH. M2. B MecTe ¢ TeMm, IPOU3BOJICTBO TSAHYTOTO JIMCTOBOTO CTEKJIa HEYKIOHHO

COKpamacTCs.

[lo nanubiM 3a sHBapb-aBryct 2010 r. mojoxutenbHas JAWHAMUKA BBINYCKa JHCTOBOTO CTEKJIa

COXPAaHACTCA, U IO UTOTaM IroJia pOCT pbIHKAa MOKET TOCTHUYD .. ..%.

Tabauua. Bellyck JTHCTOBOIO CTEKJIa M CMEKHBIX TOBApOB B siHBape—asrycre 2010 r.

Asrycr 2010 1. B % K Slusaps-asrycr 2010
I. B % K sIHBaplo-
asrycty 2009 r.

SHuBapb-
asrycr 2010 . ABrycry Hromo
2009 r. 2010 .

b110K1 OKOHHBIE B cOOpe (KOMIUIEKTHO), ThIC. M2

OKHa U X KOPOOKH, TIOJIOKOHHUKH TOJIMMEpPHbIE, MJTH. M>

CTexI10 IMCTOBOE TEPMUUECKH IOJUPOBAHHOE U CTEKIIO JIUCTOBOE
€ MaTOBOM WIX IIOJUPOBAHHOM MOBEPXHOCTHIO, HO HE
00paboTaHHOE APYrUM CIIOCOOOM, MITH. M?

Uctounuk: ®CI'C PD.

Tabanna. JKemopT cTeK/Ja JUTOI0 U TMPOKATHOIO, JIMCTOBOIO WJIH MNPO(PUIMPOBAHHOIO,
HMeIoNIero UM He MMEKIIero MorjioAKIMA, 0TPAKAIOIIUNA UM HEOTPAKAIOIIMNA CJI0H, HO
He 00padoTAHHOI0 KAKMM-JIM00 NHBIM c1oco0oM, u3 Poccuu nmo crpanam mupa, 2005-2009 r.r.,

($ ToIC.)

Crpana/rox 2005 r. 2006 r. 2007 r. 2008 r. | 2009 r.
AzepOarimkan
I'epmanus
['py3us
Nunus

Wpan
Kazaxcran
JlatBUs
JIutBa
Monngosa
MoHnroau

13
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TamxukucTan
Typxkmenus

YkpauHa
HOxHO-Adpukanckas
Pecnybnmka

IIpoumne cTpansbl
Bce cTpanbl Mmupa

Uctounuk: ®TC P®. I'py3oBasi TamoxkenHasi nexiaapanus/Tpansutnas aexiaapauus (I'TH/TH) nas yuacTHHKOB
BHEIIHEIKOHOMUYECKOH [eSITeIbHOCTH «Y4YeT mnepeMelleHUsi TPYy30B U CpPelICTB 4Yepe3 rpaHuimy». «busnec

CTaTI/ICTI/IKa», «M apKeT AHAJTUTHKA».

2.2. lleHoBasi cerMeHTALMS PHIHKA CTPOUTEIbHBIX MATEPHAJIOB

CornacHo odunuanbHoi cratuctuke B 2009 r. 11eHbl Ha CTPOUTENbHBbIE MaTepUallbl HA YPOBHE
MIPEIbIAYILEro rojia, OJJHAKO B PsAJIE CETMEHTOB MHIEKCHI MOKa3bIBAJIN OTPULIATEIbHYIO JMHAMUKY. B
2010 r. 3aduxcupoBaH yMepeHHBIH pocT 1eH Ha ypoBHE 9,1%. Ha pocT 1ieH Oka3bIBajio BIMSHHE
CHIDKEHHE CIpOCa, YCHJIMBAIOWIASACS KOHKYPEHIUS, CE30HHBbIE KoJiebaHus, pocT TapudoB

€CTEeCTBEHHBIX MOHOIIOJIMI 1 ap.

2.3. Ce30HHOCTH Ha PbIHKE CTPOUTEJBLHBIX MATEPHAJIOB

PBIHOK CTpPOHTENBHBIX MaTEpPHANIOB MMEET SPKO BBIPAKCHHBINA CE30HHBIH XapakTep, YTO B IEPBYIO
ouepellb CBSI3aHO C KJIMMaTHYeCKUMM ycioBussMH. C OKOHYaHMEM 3HMHEro Iepuoja Ha
CTPOHIUIONIAKaX TPAJUIMOHHO BO3PACTae€T AaKTUBHOCTb, YTO CTUMYJIHPYET IPOU3BOAUTENCH
CTpOHMaTepuaoB.

B 0ocHOBHOM, peMOHTaMM pOCCHsIHE MPEINOYUTAIOT 3aHUMAThCS B JIeTHUE Mecsbl. OCHOBHOM MUK
CIpoca Ha PEMOHTHO-CTpouTeabHbIe yeuyru npuxoautcs Ha |l u 1l xB. Ognako, 61arosapst HOBBIM

TCXHOJIOTHUAM U COBPEMCHHBIM CTPOUTCIIBHBIM MaATCpUuaiaM, (I)B.KTOp CE30HHOCTH OcJ1abeBaer.
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Takyro TeHACHIINIO, B YaCTHOCTH, OTMEYaroT npousBoautenu [IBX-mpoduneii, ans okoH U 1Bepeil.
JIns  HUBENMpPOBAHMS  CE30HHBIX  Pa3pbIBOB  MPOU3BOAUTENM  MPEMJIAraloT  pa3jidyHbIC

CTUMYJHUPYIOIINE TPOTPAMMBI, CPEH KOTOPBIX CKUAKH, OOHYCHI U Jp.

3. OCHOBHBIE KOJIMYECTBEHHBIE XAPAKTEPUCTUKHU PBIHKA
CTPOUTEJIBHBIX MATEPHUAJIOB

3.1. O0beM U TeMIbI POCTA MPOU3BOACTBA OCHOBHBIX BUJ0B CTPOUTEIBLHBIX MATEPHAJIOB

O0bem peIHKa CTPOUTENBHBIX MaTepranoB B 2010 . BeIpoc HA ...% W COCTABUI ..... MIP/. PYO.
ITo uroram roga o0beM pbIHKA MOKET COCTaBUTh MOPSJIKA ..... MIpA. pyO. [1o oneHkam skcnepToB

C€MKOCTB PBIHKa COCTaBJIACT MMOPAAKA ... MIIPI.

[IpousBoncTBo 1ementa B Poccun B mepByro ouepelb CBSI3aHO C TEMIIAMU CTPOUTENHCTBA.
3amopaxkuBaHue 0ObEKTOB MPUBEIIO K MaJeHUI0 TeMITOB mpousBojacTBa B 2008-2009 r.r. Ha ....% u
....% cootBeTcTBEeHHO. Kpome TOro, HeraTMBHOE BIMSHUE HA Pa3BUTHUE OTPACIIHA OKA3bIBAET .......

006bemoB ummnopTa. [1o uroram 2010 T. pocT MPOU3BOICTBA MOKET COCTABUTD MOPSIKA . .... %.

[Tocne pexkopanoro ..... B 2009 r. Ha ....% npousBoacrso HCM nocreneHHo pacter, U o UToram
2010 r. pocT MOXET COCTaBUTH ....%, uTo Hipke 2008 r., Korjga mocjae peKopAHOTro pocrta B ....%

9TOT MMOKa3aTcjib CHU3UJIICA 10 .. ..%.

3.2. Crparerusi pa3BUTHSI NPOMBIIIJIEHHOCTH CTPOUTEIHLHBIX MATEPHAJIOB HA MEPUOJ 10

2020 r.
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Crparerusi pa3BUTUsl NPOMBIIIJIEHHOCTH CTPOMTENBHBIX MarepuanoB Ha nepuoxa ao 2020 rona
pa3zpabotaHa MUHUCTEPCTBOM pErHOHAIBHOTO pa3BuTHs Poccuiickoit denepanuu ¢ ydactuem
3aMHTEPECOBAHHBIX  (elepaibHBIX OpPraHOB  HWCHOJNHUTENBHOW  Biactu, @Donma  «LleHTp

CTpaTernyeckux pazpaboTok — Peruony.

JTanbl peaau3anum U 00beMbl (UHAHCHPOBAHMS CTPATETHH.
[lepssrit aTan (2011-2015 r.r.):

Ha nepBoM 3tare nporso3upyercs JOCTHXKEHUE CIeTyIOIUX oKa3aTee:

Tadauua. IlorpedeHnst OCHOBHBIX BUI0B CTPOUTEIBbHBIX MaTepuajioB k 2015 r.

HNEMCHT, MJIH. TOHH

CTEHOBBIE MaTEepPHabl, MJIPJ. IITYK
cOOpHBIE JKeNIe300€TOHHbIE KOHCTPYKIMHK M M3JIeJIHsl, MIIH. Ky0. M

MIaHENU U Apyrue KOHCTPYKIMU Ul KPYTHONAHENbHOIO IOMOCTPOEHHMS], MITH. KB. M

MSTKHE KPOBEJIbHBIE U THAPOU3OJIAIOHHBIE MATEPHAIIBI, MIIH. KB. M

TETIOM30JIALMOHHbBIE MaTepUalIbl U3 MUHEPAJIbHBIX BOJIOKHHCTBIX MaTEPHalIOB U
CTEKJIOBOJIOKHA, MIIH. Ky0. M

W3JIeTIMs TEIUTON30JLIIIMOHHbBIE U3 MOIMMEPHBIX MaTepHaoB, MIH. Ky0. M

HEpYZIHbIE CTPOUTENbHBIE MaTEePHAIIbI, MIIH. Ky0. M

CTEKJIO JIICTOBOE, MIIH. KB. M

JIEpEBAHHBIE JIOMA 3aBOJICKOT0 N3TOTOBJICHNUS M KOMIUIEKTHI I€TaleH Ui CTaHIapTHBIX IOMOB
CO CTEHAaMH 13 MECTHBIX CTPOUTEIHHBIX MATEPHAJIOB, MIIH. KB. M

acOecrolieMeHTHbIe u3aenus (dep, IINThI) MIPA. YCI. TUTUTOK

HcTounnk: MUHHCTEPCTBO PerHOHAIBHOIO pasButus PO

Bropoii atan (2016-2020 r.r.):

Ha BTOPOM ITalI€ IPOTHO3UPYCTCA JOCTUKCHHUEC CICAYIOIINUX MoKazaTenen:
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Tabauua. IlorpedaeHnst OCHOBHBIX BU0B CTPOUTEIbHBIX MaTepuaJoB K 2020 r.

OEMCHT, MJIH. TOHH

CTEHOBBIE MAaTEPUAIIbI, MIIPA. IITYK

cOOpHBIE )KeJ1€300€TOHHBIE KOHCTPYKIIMH M U3/IEJIHsI, MITH. KY0. M

MaHCJIW U APYIrU€ KOHCTPYKIUHA JJIA KPYITHOIIAHCIIBHOTO JOMOCTPOCHN A, MJIH. KB. M

MATKUC KPOBCJIBHBIC U TUAPOU3OJIAIUMOHHBIC MaTCpHAJIbl, MJIH. KB. M
TCIIJION30JIAIMUOHHBIC MaTCpUajibl U3 MUHCPAJIbHBIX BOJIOKHHUCTBIX MaTCpHUAIOB U
CTEKJIOBOJIOKHA, MJIH. Ky0. M

H3ACIINA TCIUION30JIINMOHHBIC U3 MOJIMMCPHBIX MAaTCpUaioB, MJIH. KY6 M

HCPYAHBIC CTPOUTECIILHBIC MaTCpUaJibl, MJIH. KY6 M

CTCKJIO JIUCTOBOEC, MJIH. KB. M

ACPEBAHHBIC JOMaA 3aBOJICKOTO M3IrOTOBJICHUA U KOMIIJICKTBI neTa.nei/'I JUUIA
CTaHJAPTHBIX TOMOB CO CTCHAMHU U3 MECTHBIX CTPOUTCIIBHBIX MAaTCPUAJIOB, MJIH. KB. M

acOecTorieMeHTHbIC n3aenus (mmdep, IUTHI), MIPJ. MT. YCII. TUTUTOK
UcTouHuk: MUHHCTEPCTBO PeruoHaJbHOr0 pa3putus P@®

DuHaHCHpPOBaHUE

Ha peanuzamuto Ctparerun no 2020 roma motpedyercs 6osiee 1 588 mupa. pyOnieit uimu B cpeHeM
okoJio 150 mupa. pybseit exeroiHo, 4Tto B 3 pasza MpeBhIIIacT 00beMbl HHBECTHUITNH, BKJIQIbIBAEMbIX
B IPOU3BOJCTBO OCHOBHBIX CTPOUTEIBHBIX MaTepuaioB B MociegHue rofsl (okono 50 mipm.
pyouieit).

A dekT oT peanusanuun CTtpareruu

D¢ ekt ot peanuzanuu CTpaTeruu OKaxeTcss MHOTOYPOBHEBBIM, & UYMEHHO Ha MaKpOYpPOBHE:
e yBEIIMYEHUE BKIIAJA IPEANPUATHH 10 IPOU3BOJCTBY cTpoiiMarepuanos B BBII;
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Ha muxpoypoBHe:

e olecneueHre TOTPEOHOCTH PETHOHAIBHBIX PHIHKOB B CTpoiMarepuaizax Mo oObemam,

ACCOPTHUMEHTY U Ka4eCTBY;
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3.3.  IIporuo3 o0beMoB noTpedIeHUsI OCHOBHBIX BH/I0B CTPOUTEIbHBIX MaTepnaJioB o P® na nepuox no 2020 r.

Tabdnuua.. IIporHo3 00bemMoB NOTPedIeHHs OCHOBHbIX BUA0B CTPOUTEIbHbIX MaTepuaioB no P® na nepuoa xo 2020 r.

2011

2012

2013

2014

2015

2016

2017

2018

2019

2020

LleMeHT (MJIH.T)

I/IHHOBaHI/IOHHHﬁ

B % K IIpeabLyIEMY FOy

MHEPLHOHHBIH

B % K IIpe/ibLAyLeMy TOIy

CTeHOBbIE MaTepHaIIbl
(MJIpJL.yCI1.IIT)

MHHOBAI[MOHHBIH

B % K IIpe/ibLAyLeMy TOIy

MHEPLHOHHBIH

B % K IIpe/ibLAyLIeMy TOIy

HMHHOBALMOHHBINA | B % K IpeibLyLIEeMY TOIy
COopHbIE KeIe300eTOHHBIE
KOHCTPYKIIMH U U3JETUs
(MJIH.KY0.M) HMHEPUHOHHBIN B % K IIpeabIlyIeMy roy
ITanemu n gpyrue
KOHCTPYKIUH IJIs MHHOBAIIMOHHBII B % K TpeAbIAYIIEMY TOOY
KPYIHOIAHEIbHOT O
JIOMOCTPOEHHS (MJTH.KB.M) HMHEPUMOHHBIN B % K OpenpIayImemMy oty
MArKHe KpoBEITbHbIE 1 MHHOBALMOHHBIA | B % K IpeABLAyLIEeMY TOIy
THAPOU30IIIUOHHBIE
MaTepuabl (MIH.Ky0.M) HMHEPUHOHHBIN B % K OpenpIIymeMy Toxy
Tennon3onsauoHHbIE
MaTepuasbl U3 MUHEPAJIbHBIX | MHHOBALMOHHBIA | B % K npeapLIymeMy roay
BOJIOKHHCTBIX MaTEPHAJIOB U
CTEKJIOBOJIOKHA (THIC.Ky0.M) HMHEPUHOHHBIN B % K OpenpIIymeMy Toxy
Hsnems MHHOBALIMOHHBIA | B % K IpeABIAYIIEMY TO,
0
TEIUION30SIIHOHHBIE 13 1 DCAPULYIICMY TOLY
MIOJIIMEPHBIX MaTePHAIIOB
(M. Ky0.M) HMHEPUHOHHBIN B % K OpenpIaymeMy Toxy
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MMpononxenune Tad MBI

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
B % K IpeblayIeMy
HMHHOBALOHHBIN rony
Hepynubie
CTPOUTENBHBIC B % K IpeIblayIemMy
MaTepuabl (MIH.KY0.M) HMHEPUHOHHBIN rogay
B % K NpeablIyLemMy
HHHOBaLlHOHHbIﬁ FO}ly
Crexiio cTOBOE B % K IIpeABIAyLIIEMY
(MJIH.KB.M) HMHEPLUHOHHBIN rojay
JlepeBsiHHBIE A0Ma
3aBOJICKOTO
H3TOTOBJICHUS U . B % K npeiibiyemMy
KOMIIIEKTHI jeTaneii aius | MTHHOBAllMOHHBIN rony
CTaHAAPTHBIX JOMOB CO
CTE€HaMH U3 MECTHBIX
CTPOUTENBHBIX B % K IpeIbIayIeMy
MaTepuaIoB (MJIH. KB.M) HMHEPLUHOHHBIN romy
B % K IpeIblayIeMy
HMHHOBALMOHHBIN roxy
AcOecToreMeHTHEIE
nuzaenus (MJIpA. B % K IIpebIiyIeMy
YCILIIMTOK) HMHEPIUOHHBII roxy

HcTounnk: MUHHCTEPCTBO PerHOHAIBHOIO pasButusi PO
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3.4. HpOFHO3 00beMOB HOTpeﬁJ'IeHI/Iﬂ OCHOBHBIX BU/I0B CTPOUTEJBHBIX MATEPHUAJTIOB HA AyLIY HACCJICHUS 110 P® Ha

nepuon 10 2020 r. B COOTBETCTBYHOIIUX eUHULIAX

Tabauua.. IIporno3 00beMoB MOTPEOICHUST OCHOBHBIX BHA0B CTPOUTEIBHBIX MAaTEPHAIOB HA Aylly HaceJeHus 1o PD na

nepuoa 10 2020 r. B COOTBETCTBYIOIIUX €IMHULIAX.

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
WHHOBAIMOHHBIN
LlemenT (T./9ein.) MHEPLUHOHHBIH
WHHOBAIMOHHBIH
CreHoBble MaTepuasl (1IT./9eI.) MHEPLUHOHHbII
COopHbI€ Kene300eTOHHbIE KOHCTPYKIUH U U3/1EIHs MHHOBALMOHHBIN
(Ky0.m./gen.) MHEPLUHOHHbII
ITanenu n 1pyrue KOHCTPYKIUH JUIsl KPYITHONAHEIbHOT O MHHOBALMOHHBIH
JIOMOCTPOEHHUS (KB.M./4eI1.) MHEPLHOHHbII
Msirkue KpoBeIbHbIE X THAPOH3OISIHOHHBIE MaTEPUaIbI HMHHOBALMOHHBIN
(Ky0.m./4ein.) MHEPLUHOHHbII
MHHOBAIMOHHBIHI
Tennon3oA1OHHBIE MaTEPUATIbl U3 MUHEPATbHBIX
BOJIOKHHCTBIX MaTEPUAJIOB M CTEKIOBOJIOKHA (Ky0.M./4ein.) MHEPLUHOHHbII
MHHOBaIMOHHBIN
W3nenms TerIon30IHOHHbIE U3 MOMUMEPHBIX MaTePHAaIoB
(Ky0.m./4ei.) MHEPLUHOHHBII
MHHOBAIIMOHHBINA
HepynHble cTponTensHble MaTeprualsl (Ky0.M./4ei.) HMHEPLUHOHHBII
MHHOBAIIMOHHBINA
CTeKJ10 JIMCTOBOE (KB.M./4elL.) HMHEPLUHOHHBII
JlepeBsHHBIE 1OMA 3aBOJCKOI0 U3TOTOBJICHHS H KOMILIEKTHI .
o HMHHOBAIOHHBIN
JeTajeil I CTaHOapPTHEIX JIOMOB CO CTGHAMH M3 MECTHBIX
CTPOUTENIBHBIX MAaTEPHAJIOB (KB.M./4elL.) HMHEPIUOHHBII
HMHHOBAIMOHHBII
AcOecToleMeHTHbIE U3/1enust (IUT.yCILIUIMTOK/9€.) HMHEPIHOHHBII

HUctounnk: MUHHCTEPCTBO PeriOHAIbHOIO passutusi PO
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4. KOHKYPEHTHBIN AHAJIN3 PBIHKA CTPOUTEJIbHBIX MATEPHAJIOB

4.1, YpoBeHb KOHKYPeHIHH, IAPAMeTPbl KOHKYPEHIHHI

YPOBGHB KOHKYpPCHIINUN HpOHSBOI{I/ITeHGﬁ CTPOUTCIIbHBIX MATCPHUATIOB Ha BHCITHEM PBIHKC IMTPHUBCICH

B CIIEyIOIIEH TaOIHIIe.

Tadoauua. Ouenka nosoxenuss Poccun B MUPOBOM NPOM3BOACTBE CTPOUTEIbHBIX MATEPHAIOB

ToBapubie rpynns

Kpynneiimue cTpaHsI -

NPOAYHEeHThbI

Mecto Poccnu B Ipou3BoaACTBE

IlemeHT, kpome

KJIHHKEPHOro KUpnmu4va

Kupnuy cTpontebHbIii,

HM3rO0TOBJIEHHBIN U3 IJIMHBI

HUcrouynuk: MHCTUTYT HAPOAHOXO03SIHCTBEHHOI0 NPporHosuposanus PAH.

KonkypeHnTHass cpena Ha BHYTPEHHEM pBIHKE IPOHM3BOJACTBA CTPOMUTENBHBIX MAaTepHaIOB

HEOHOPO/IHA.

Taxk,

TOBApPHBIC PBIHKH I_HC6HH, IT'paBusd M TII€CKa B OCHOBHOM, ABJIAIOTCA

BBICOKOKOHICHTPUPOBAHHBIMU. ypOBeHB KOHIOCHTpAaUMK IPOU3BOACTB HaA PBIHKE TIMHAHOI'O

(kepamuueckoro) kupnuua B L{entpanpHom, FOxHOM, Cubupckom u IlpuBomkckom PO sBiseTcs

Hu3kuM, B CeBepo-3anannom, JJanbHeBocTouHOM U YpanbckoM PO — ymepeHHbIM. PpIHKM 11IeMeHTa

B rpanunax J®0 u COO - BICOKOKOHIEHTPUPOBAHHbIE

4.2. Onucanue npoduieid KPynHeHmMMX UTPOKOB PbIHKA CTPOUTEIbLHBIX MATEPHAJIOB

Tadoauna. Kpynueiinime KOMnaHuM-npoayueHTsl B PO

ToBapHbie

rpynnbl

Kpynnble npeanpusiTus -NpoayeHThI

IlemeHnT

Kupnuyu
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CTPOUTENbHBIN

Konctpykunu u
u3ieaus cOopHbIe

JKeJ1e300e TOHHEBIE

CTeKJ10 JIUCTOBOE

Uctounuk: MHCTUTYT HAPOIHOXO0351iiCTBEeHHOT 0 Mporuosuposanus PAH.

3A0 «EBPOIIEMEHT rpym»

www.eurocem.ru

O koMnanum

«EBPOLUEMEHT rpyn» — MeXIyHapOIHBIM BEPTHKAIbHO WHTEIPHUPOBAHHBIN IPOMBIIIIECHHBIN
XOJITUHT, KOTOpbIi Obl1 co3maH B 2002 roay. XOJIIWMHT BXOJUT B BOCBMEPKY KPYITHEUIIINX
LIEMEHTHBIX KOMITaHUH MHpa U 00bequHseT 16 IeMEeHTHBIX 3aBOJOB IOJHOTO IMKIJA, 3aBOJABI 1O
npou3BoJcTBY Oerona, JKBW wu kappepbl 10 A00bYE€ HEPYAHBIX MaTEpPHAIOB, KOMIIAHUH,

crienranu3upymommecs B chepe MpOMBIIIIIEHHOTO CTPOUTENbCTBA.

[IpousBoicTBEHHAs] MOIITHOCTH XOJIIMHTa — 37,5 MITH. TOHH 11leMeHTa, 10 MiH. M3 GeToHa B TO/I.
3anacel HEPYTHBIX MaTEPHUATIOB 1O J0OBIYEe KapOOHATHBIX MMOPOJ C OOIMMHU pa3BeJaHHBIMHU
3armacamMu COCTaBJISIFOT CBBIMIE 2,8 MIJIPJ. TOHH, MO AOOBIYE T'PaHHUTA C 3aracaMu — OKoJio 1,8 mip.

TOHH.

B cocraB Xoaaunra BXogAaT:

Poccusn
IlemenT
3A0 «EBPOLIEMEHT rpym»

3A0 «ManbuoBckuii moptinanaueMent (bpsuckas 061.);
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3A0 «Ocxkomement» (benropoackas 06:7.);

3A0 «Kaskazuement» (KapauaeBo-Uepkecckas Pecryonnka);
3A0 «benropoackuii nement» (benropoackas 06i1.);

3A0 «IlukaneBckuit nemenT» (JIenunrpazackas o6i.);

3A0 «YnpsaHoBckueMeHT» (YIbsiHOBCKas 001.).

3A0 «MuxainoBuemeHT» (Ps3anckas o6m.);

3A0 «Jluneuxnement» (JIuneuxas 061.);

3AO «XKurynésckue crpoitmarepuans» (Camapckas 00:1.);
3A0 «KataBckuit iement» (Yensiounckas 0611.);

3A0 «CaBUHCKHUI IEMEHTHBIN 3aBO/» (ApXaHTenbcKas 00I1.);
3A0 «HeBpsauackuit nieMeHTHUK» (CBepasioBcKas 001.);

3A0 «Iloaropenckuit ieMeHTHUK» (BopoHexkckas 0011.);
[TpousBoicTBO OETOHA U 3aMOTHUTENICH

3A0 «EBPOBETOHY (http://www.eurobeton.ru/) — mpoMsbIlIJieHHAs: KOMIIAHUS 110 POU3BOJICTBY U
npoaaxke 6etona u JKBU, HepynHBIX MaTepraaoB, COBOKYITHAs MOIIHOCTh KOTOpo# coctaBiseTr 10
MiaH M3 B roa. [Ipou3BoacTBO 3amojHUTENEH OCYIIECTBISETCS B COOCTBEHHBIX Kapbepax
MOIITHOCTBIO 6 MJIH TOHH B T011. [lompoOHee

betonnsiii 3aBoa B 1. Ockoun (punuan 3A0 «EBpobeTon»)

betonnsiii 3aBoa B 1. benaropon (dunman 3A0 «EBpoOeToH»)

beronnsiii 3aBop B r. Jlumnenk (punmmnan 3A0 «EBpobeTon»)

beronnsiii 3aBop B r. ExatepunOypr (punan 3A0 «kEBPOBETOH»)

000 «EBpobeton»

OAO «Crneuctporioeron XKbBU Nel7»

HeMeHTHHe 9JICBATOPBI

Z[J'ISI y,Z[O6CTBa KJIMEHTOB B MOCKBE UMeeTCs TPU HCMCHTHBLIX 3JICBATOpA:
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MIID «MappuHa pora»
MIID «¥Oxnbiit [TopT»

OAO «AchanpTobeTOH-MeaBeIKOBOY

HpOI/I?;BOZICTBO CTPOUTCIIBHBIX MAaTCPUAJTIOB

OAO «IleckoBckuil KOMOMHAT CTPOUTEIBHBIX MATEPHATIOB

Hepynubie matepuanst
000 «Jlobckoe-5»
000 «IIpom-AxTUB»

[IpoMbIIIEHHOE CTPOUTENIHCTBO

AHO «HITA [TPOMITPOEKT» (mpoeKTHBIH UHCTUTYT)

ToproBas AesTEILHOCTD

3A0 «<EBPOLIEMEHT Tpeiin»

TpancnopTHas KoMIaHUs
000 «CepBucTpancCrpoii»
00O «Ilentp Tpanc»

O0ecneueHne MaTCpruaAJIbHO-TCXHUYCCKUMU pECypCaMu

3A0 «EBPOLIEMEHT pecypc»

Ykpauna
IlemenT
YAO «EBPOLIEMEHT rpyn-YKPANHA»
I[TAO «<EBPOLIEMEHT-YKPANHA» (XapbskoBckast 0011.);

OAO «Kpamaropckuii nemenTHsli 3aBoa-Ilymkay (Honeukas 06:1.).
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Y30exkucran

Llement

000 «EBPOLIEMEHT rpyn — LlentpanbHast A3ush».
OAO «<AXAHI'APAHILIEMEHT) (Tamkentckoii 0011.)

beron

TenedcpoH: (495) 720-13-80
E-mail: info@marketanalitika.ru
www.marketanalitika.ru

KoMOuHat crpouTenbHbIX MaTepuanoB U KoHCTpyKuuil B cocraBe OAO «AXAHI'APAHLIEMEHT»

I'erpagnueckuii oxpar
Poccun
VYkpanHa

V36ekucran

Buanl nesiTe IbHOCTH

HpOI/I3BOI[CTBO CTPOUTECIIbHBIX MaTCPpHUAIOB:

® IICMCHT,
e OeToH,
e 1IcOCHB

OcHoBHbIe GUHAHCOBbIE MOKA3ATEIH

Tabauna. OcHoBHble puHaHcoBbie moka3zateau «KEBPOLUEMEHT rpym», 2002-2009 r.r.

Tox

O0bem peanusanuy B

O6bem peanmsatmu,win. pyd. | momwt.CIIA, man. donn.

banancosas
pUOBLIB/YOBITOK, MIH. py6.

Yucrast npubbLtb (10 2004 1. - npulbLIb
0CJIe HAJIOTO00I0KEHHS), MIH. PYO.

2002

2003

2004
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2006

2007

2008

2009

Hcrounuk: «IIKCIIEPT PA»

ILnanel no Pa3BUTHUIO

OAO «TIOMOCTPOUTEJIbHBI KOMBHUHAT Nel»

www.dskl.ru

O koMnanum

"lomoctpoutenbHbii KoMOMHAT Nel", ocHoBanubii B 1961 romy, yxe Oonee 40 jer sBiseTcs
KpynHedmuM B Poccun mpeanpusTueM mo CTPOUTEILCTBY KUJIBIX IOMOB, CTPOSIIIMM Oosiee 1 MITH.
KB. M. wibsi B Mockse. JICK-1 - rapaHT HaJe’)KHOCTH W BBICOKOTO KauyecTBa. 3a MHOTHE TOJbI
paboThl KOMOMHAT HE MMEJ HU OJHOTO CIIy4as CpblBa CPOKOB BBOJA JOMa B JKCIUTyaramnuio. B
HACTOSIIEe BpEeMs MPOJAODKHUTEIBPHOCTh MOHTaXa |7-THATaKHOTO JKHJIOTO JOMa COCTaBJIseT 3

Mecsla.

I'erpaduueckuii oxBar

Mockse u MockoBckas 001acThb

Buapl gesTeIbHOCTH
o [IpuopuTteTHBIMU HaMpaBIEHUSAMU AedaTeabHOCTH OOIIeCTBa SIBISIFOTCS:

¢ CTPOHUTCIIBCTBO KXUJIBIX TOMOB;
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® CTpPOWTEJbHbIC, MOHTaKHBIC, ITyCKOHATAJOYHBIC M OT/ICIIOUHBIE PAOOTHI;
® [IPOEKTHBIC M HAYYHO-TEXHHUUYECKHE PabOTHI;

® U3rOTOBJICHHUE KEJIe300€TOHHBIX KOHCTPYKIMKA Ha 3aBOJIaX
OcHoBHBIC (MHAHCOBBIE NTOKA3ATEJIH

Tab6auuna. OcHOBHbIe (PDMHAHCOBBIE MOKA3aTeJH KOMNAHUU «J{OMOCTpOMTENbHBIH KOMOUHAT

Nely, 2003-2006 r.r.

Bbanancosas Yucras npudsuts (10 2004 1. -
O0ObeM peanuzanu, O0beM peanuszaiyu B NPUOBLIB/YOBITOK, MIH. pUOBLIb MOCITe
I'on MIH. pYo. miH. $ CIIA pyo. HaJIOTO00JI0XKEHUST), MIH. DYO.
2003
2004
2005
2006

Uctounuk: «IKCIIEPT PA»

Tadoauua. OTyer 0 MpuUOLLIAX U yObITKaX KoMnanuu OAO «JloMocTpouTEIbHBIH KOMOMHAT

Ne 1», 3a 2010 r., TbIC. PYO.

3a OTUETHBIN 3a npeapl Ay

1500 (o)) MIePHOI

Bripyuka (HETTO) OT MPOJIaKK TOBAPOB, MPOIYKIINH,
pabor, yciyr

CebecTouMOCTh MPOIAaHHBIX TOBAPOB, MPOIYKIIUH,
pabort, yciyr

[TpuObLIb (YOBITOK) A0 HAJIOTOOOIOKEHUS

Uuncras npuObLib (YOBITOK) OTYETHOTO NIEPUOA
HcTounuk: JAaHHbI€ KOMIIAaHUM

IL1aHbI 10 pa3BUTHIO
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Tabimna. ®akTuyeckue pe3yabTarbl M IUIaHOBble 3aanusg OAOQO «/lomocrpouTtenbHbIN

koMOuHat Ne 1» Ha nepuon 2010 - 2012 r.r.

HaunmeHoBaHnue moxasareJsist

OTtuerHbliii rog 2010 rox

2011 roxa

2012 roxa

IIpousBoacTBeHHas mporpamma oOILECTBa,

ThIC. KB.M.

Beipyuka (CMP) muH. pyo.

CpennecniucovHasi YMCICHHOCTh

[Tpuosus (CMP) o1 npoaxx MiH. pyo.

U CcTOYHHUK: JaHHble KOMIIAHUH
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Taouna. CpaBHHTEIbHAS XapAKTEPUCTHKA KPYIMHEHIIIMX HTPOKOB PHIHKA CTPOUTEIbLHBIX MaTepuaioB PO

HasBanue

KOMIIaHUH

Hata

OCHOBAHUSA

I'eorpadpus

Buael gessite IbHOCTH

OcHoBHbIe (GHHAHCOBBIE OKA3ATEIN

IInansl o pa3BuTHIO

«EBPOLIEMEHT
T'PVIIII»

«JIOMQCTPOI/ITE
JIbHBIN
KOMBHMHAT Nely

«CAPATOBCTPOI
CTEKJIO»

O KN CHU
BOPCKUI
CTEKOJIbHBIN
3ABO/I»

«PEBJIMHCKUI
KUPITMYHBIA
3ABOI»

Hcrounnk: «MapkeT AHAJIMTHKAY
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5. KAHAJIBI TIPOJAK HA PBIHKE CTPOUTEJIbHBIX MATEPUAJIOB
5.1. OcoOeHHOCTH cOBITOBOI MOJTUTHKHU HA PbIHKE

Tabauua. Tunsl TOoproeeix cereil B Poccun o reorpapuyeckomy oxsary

Tunununwie
NpeCTABUTENN

Tun cetn Onucanme ceTu

I'nobanbHas

DdenepanbHas (HalMOHAIbHAS,
0011IepOCCHICKast)

PernonanbHas (JlokaabHasi,
MeCTHasl)

Uctounuk: JlenaprameHnt koncaaTtunra PBK

@dopmaThl TOProBbIX CETeW, MPUCYTCTBYIOUIME HAa DPHIHKE PO3HUYHOM TOPrOBIU IPUBEICHBI B

cienyromien Taduiie.

Tadauna. @opMaTbl TOProBbIX ceTeil, MPUCYTCTBYIOIHME HA PbIHKE PO3HUYHOI TOPTOBJIN

dopMaThl TOProBbIX Inomans/Koa-BO
P p OcodeHHOCTH

o . IIpumepsbl
ceTeil HaMMeHOBaHMIi

Professional (B2B)

I'mnepmapker

CTpouTteabHbIii
cynepMapker

Cash&carry/mara3un-
CKJIaj
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CrpourtenbHbI
THCKAYHTEP

Mara3usn y noma

dopmaT Mara3mH-
caJIoH (MU OYTHK)

MyJabTH(OpMaTHBIE
TOProOBbIE CeTH

Uctounux: ABARUS Market Research

[InaHpl MO OTKPBHITHIO HOBBIX Mara3MHOB KpYyHHBIX mpezacraButeneit DIY pbelHKa npuBeneHbl B

cienyromien Taduuiie.

Tabauua. Ili1a"bl M0 OTKPBITHIO MAara3uHOB KpPyNHeHux urpoxkos DIY psinka B Poccuu 10

2015 .
praBJIi[IOI_Haj[ KOMITaHU A o HanmMmeHoBaHUE 6peHz[a I1nans! OTKPBITUA MAra3uHOB
Caiit
(cTpana) MarasuHOB o 2015 .
OBI (I'epmanus) www.obi.ru OBl
Kingfisher (Anrmms) WWW.castorama.ru Castorama
Leroy Merlin (®paniiwist) www.leroy-merlin.ru | Leroy Merlin
Rautakesko (OunistHIMSN) www.stroymaster.su | K-Rauta/Ctpoiimactep
Fishman Group (U3pauin) www.homecenters.ru | Home Center

HUcrtounnk: ABARUS Market Research

5.2. OcHOBHbBIE KaHAJBbI MPOABUKEHUS HA PbIHKE

CYH_[CCTByeT HECKOJIbKO KaHAJIOB IIPOABUKCHHUA CTPOUTCIIBHBIX MATCpHUAJIOB, BBI60p KOTOPBIX

3aBUCHUT OT CEIMCHTA MPOAYKIHUH U ) (0 (9:10) % AyAUTOPHHU.
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BI)IZ[GJI?IIOT CJICAYIOIKUEC BUABI ITPOABMIKCHUSA:

® UHTEpPHET-PEKIaMa

e pEKJIaMa Ha TEJICBUJICHUU

® [POJAKT IJIEHCMEHT

e peKiama Ha paauo

® peKiiama B MEYaTHBIX U3JaHUAX, B TOM YHCIIE€ KaTajlorax cereu
e HapyXHas pekiiama

e y4YacTHE B BBICTaBKaxX M KOH(GEPECHITUIX
e PR-akiun

® MEpUYEHJANW3UHT

® [POMO-aKLIHH

® TpeHJI-MapKETUHT
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Hepeqeﬂb Ta0dJIUI U Anarpamm

Huarpamma 1. [Tokazarenu HomuHansHOTO BBII, Mipa. py0., 3a nepuox 2004-2010 r.r.

Huarpamma 2. Ilokazarenu peansnoro BBII, % k npenpiayiemy nepuomy, 3a mepuoa 2004-
2010 r.r.

Huarpamma 3. ednstop BBII, % k npeasinymemy nepuony, 3a nepuona 2004-2010 r.r.

Huarpamma 4. O0beM TIPOU3BOACTBA MPOMBIIIIEHHON MPOAYKIUU, Y% K TPEAbIAYyIIEMY MepUOTY,
2004 -2010 r.r.

Huarpamma 5. OO0beM NpPOW3BOJCTBA MPOMYKIIMH CEIBCKOTO XO3MMCTBa, % K TPEABIAYIIEMY
nepuony, 2004 -2010 r.r.

Huarpamma 6. OObem pabOT, BBHIMOJHEHHBIX TIO BHAY DJKOHOMHYECKOW IE€ATEILHOCTH
«CtpoutensctBoy, % K npeapiaymeMy nepuosy, 2004 -2010 r.r.

Huarpamma 7. I'py3oo0opoTa TpaHcnopTa, % k npensiaymemy nepuonay, 2004 -2010 r.r.
Huarpamma 8. O60poT po3HUYHOI TOProBiu, % K mpensiaymemy nepuoay, 2004 -2010 r.r.
JHuarpamma 9. O6beM IUIaTHBIX YCIYT HAacelIeHHIo, Yo K MPeablaylieMy epuoy,

2004 -2010 r.r.

Huarpamma 10. 3arpatbl Ha PEMOHT M CTPOMTENBCTBO *)UJbid B Poccuiickoit ®Denepanuu, MIp/I.
pyo., 1996- 2010 r.r.

Huarpamma 11. UMOopt HepyAHBIX CTPOUTEIbHBIX MaTepHUaJIOB, MJIH. TOHH, 2008-2010 r.r.
Juarpamma 12. CTpykTypa noTpeOIeH s JIMCTOBOTO CTEKIIa B CTpOUTENbCTBE, PD

Huarpamma 13. IIpou3BoACTBO JTMCTOBOTO CTEKJIA MO BUAAM (TEPMOMOJIMPOBAHHOTO U TSHYTOTO) B
2001-2009 rr., MIH. KB. M

Huarpamma 14. CBOAHBIN MHJEKC IIEH CTPOUTENbHOM mpoaykuuu no PO, nexkadbps B % K 1exkadpro
npeasiaymero roga, 2004-2010 r.r.

Huarpamma 15. Cpennss uena uementa B 1997-2010 rr., py0./T (uena npousBoautens 6e3 HIC u
JIOCTaBKH)

Huarpamma 16. CpenHue 1ieHbI TPOU3BOAUTENCH HA OTJENbHBIE BUABI IIeMeHTa, 1o PD, py6./T, Maii

2011 r.
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Huarpamma 17. Cpennsis ieHa KOHCTPYKIMM U JeTaneil cOOpHbIX, xkene300eTonHbx B 1997-2010
I.T., py0./xy0. M (tiera nmpousBoautens 6e3 HIIC u mocraBkm)

Huarpamma 18. Cpennue 1eHBI NPOU3BOAUTENICHM HA OTAETbHBIE BHUJIBI KOHCTPYKLHMA
xene300eToHHbIX, 1o Poccuiickoit @eneparun, pyo./ky0. M, maii 2011 r.

Huarpamma 19. Cpennsis nena crpoutensHoro kupnuda B 1997-2010 rr., py0./ThIC. YCIOBHBIX
kupnuyeit (neHa npousBoautens 6e3 H/AC u nocraskn)

Huarpamma 20. Cpennue 1eHbl IPOU3BOJIUTENEH Ha OTAEIbHBIE BUIbBI KUpnuda, o Poccuiickoii
®denepanun, pyo./ThIC. YCIOBHBIX Kupnuyel, mait 2011 r.

Huarpamma 21. Cpennsis 1ieHa HepyAaHbIX MarepuaigoB B 1997-2010 rr., py0./ky06. m (1ieHa
npousBoautens 6e3 HJIC u nocraBkn)

Huarpamma 22. CpenHue 1eHbl TPOU3BOAUTENICH HA OTAEIBHBIE BUABI CTPOUTEIBHOIO CTEKJA, IO
Poccuiickoit ®enepanuu, py0./kB. M, mait 2011 r.

Juarpamma 23. Ce30HHOCTh IPOU3BOACTBA CTPOUTENIBHOTO KUpnu4a B Poccun, ypoBeHb
OTHOCHUTEIIbHO MaKCUMaJIbHOTO 3HaueHus B urose 2009 r.

Juarpamma 24. O06beM peIHKA CTPOUTEIBHBIX MaTepuanos, PD, Teic. py0., 2004-2010r.1.
Huarpamma 25. [IpousBoactBo niementa, 2004-2010 r.r., ThIC. TOHH

Juarpamma 26. [Ipon3BoCTBO HEPYIHBIX CTPOUTEIBHBIX MaTepuaioB, 2004-2010 r.r., MitH. Ky0. M
Huarpamma 27. [Ipon3BoAcTBO cTeHOBBIX Matepuanon, 2004-2010 r.r., MJIH. YCIOBHBIX KUPITHYEH
Huarpamma 28. [Ipou3BoaCTBO COOPHBIX JKEJIe300€TOHHBIX KOHCTPYKIMK 1 u3aenuii B 2004-2010
I.T., TBIC. KYO. M

Huarpamma 29. [Ipou3BoACTBO MITKHX KPOBEIBHBIX U30JAIMOHHBIX MaTepuaioB B 2004-2010 r.r.,
MJIH. KB. M

Huarpamma 30. [IpousBoacTtBo crekiia auctoBoro B 2004-2010 r.r., MJIH. KB. M

Huarpamma 31. [Ipon3BoacTBo acOecToneMeHTHBIX JIUCTOB (mudep, mmutel) B 2004-2010 r.r., MIIH.
YCIOBHBIX TUIUTOK

Huarpamma 32. Ilpou3BoacTBO maHened M APYTMX KOHCTPYKUMH Uil KPYNHOIAHEIBHOIO

nomoctpoenus B 2004-2010 r.r., TbIC. KB. M
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Huarpamma 33. IIpou3BOACTBO JEPEBSAHHBIX JOMOB 3aBOJCKOIO H3IOTOBJIEHHUS U KOMIUIEKTOB
JeTanei sl CTaHAapPTHBIX JOMOB CO CTEHAMH M3 MECTHBIX CTPOUTENBHBIX MaTepuanoB B 2004-2010
I.T., ThIC. KB. M

Huarpamma 34. IIpon3BoACTBO M3AEIHIA TETIOM30JISIIIMOHHBIX U3 TOTUMEPHOTO ChIpbsi B 2004-2010
I.T., ThIC. KB. M

Huarpamma 35. [Ipon3BOACTBO TEMJIOU3OISAUOHHBIX MAaTEPUAIOB U3 MUHEPAIbHBIX BOJOKHHCTHIX
MaTepuaoB U cTekiaoBojokHa B 2004-2010 r.r., MiiH. Ky0. M

Huarpamma 36. [Ipou3BOACTBO MEMEHTa W3 KJIMHKEPA, TMOJYYEHHOTO IO JHEpProcOeperarorium
TexHonorusam B 2004-2010 r.r., TeIC. TOHH

Huarpamma 37. [Ipow3BOACTBO IIEMEHTa, MPOM3BEIEHHOTO IO CyXOMy crmocoOy 1o
sHeprocOeperaromumM TexHoorusM B 2004-2010 r.r., ThIC. TOHH

Juarpamma 38. CTpykTypa 3aTpaT Ha IPOU3BOJICTBO HEPYIHBIX CTPOUTEIHHBIX MaTEpHUAIIOB, %o
Huarpamma 39. CTpykTypa MaTepHalbHBIX 3aTpaT Ha MPOU3BOJICTBO MmeOHs, %

Huarpamma 40. BospactHoii coctaB Hacenenus, % OT OOIIeH YHMCICEHHOCTH HaceneHus, Poccus,
2010 .

Huarpamma 41. CTpykTypa HaceJleHHs IO MOJIOBOMY IPU3HAKY %0 OT YMCIEHHOCTH HaceneHus, PO,
2010 .

Huarpamma 42. CTpyKTypa HaceJIeHHs 110 TEpPUTOpUalIbHOMY npu3Haky, PO, 2010 r.

Tabmuma 1. OCHOBHBIE XapaKTEPUCTUKU MPUPOIHBIX U UCKYCCTBEHHBIX CTPOUTEIBLHBIX MaTEPHAIIOB
Tabnuma 2. OCHOBHBIE IPYIIIBI CTPOUTEIBHBIX MaTEPUAIOB B 3aBUCUMOCTHU OT UX Ha3HAYCHUS
Tabnuma 3. XapakrepucTuka CTPOUTEIHHBIX MAaTEPHATIOB IO TEXHOJIOTHYECKOMY ITPU3HAKY
Tabnuma 4. XapakreprcTuKa CTPOUTEIbHBIX MATEPHATIOB TI0 THIY U3TOTOBJICHHUS

Ta6numa 5. OCHOBHBIE MOKa3aTeIu pa3BUTUs SKoHOMUKH, PD, 2004-2010 r.r.

Tabmua 6. MaBecTunnu B ocHOBHOM Kanutai, P, 2004-2010 r.r.

Tabnuua 7. OcHOBHBIE colManbHbIC oKazaTenu, P, 2004-2010 r.r.

Tabnuma 8. [Tokazarenu undusuu, PO, 2004-2010 r.1.

Tabnuua 9. Ouenka cocTossHUSA poccuiickoi 3koHOMUKH, 2010 T.
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Tabmuma 10. OcHoBHbIE TOKa3aTend pa3BUTHS dKoHOMukn PO B 2009-2013 1T
(mpupoct/cHmKeHHE, % K COOTBETCTBYIOIIEMY ITEPUOIY MPEABIAYIIETO TO1a)

Tabmuua 11. O6beM paboT, BHIMOIHEHHBIX 110 BUIY JESITEIBHOCTH «CcTpouTenbeTBo» B 2010-2011
r.T. o cyobekram PD

Tabmuua 12. BBox B feiicTBrE 31aHHI KUIIOTO M HEXHUIIOTO Ha3HaueHus B Poccuiickoii @enepannn
B ssHBape-mapre 2011 r.

Tabmuma 13. CTpouTENnbCTBO KHIBIX JAOMOB 1o cyobektam Poccuiickoit deneparuu B sHBape-
ampesie 2011 roga (Teic. KB. M 00IIIEH TJIOTIIA TN )

Tabnuma 14. [Ipon3BoACTBEHHBIE U (PUHAHCOBBIE PE3YJIHTATH HEKOTOPHIX POCCUMCKUX IIEMEHTHBIX
npeanpuaTuii, no urtoram 9 mecsiues 2010 r.

Tabmuma 15. [IpowsBoacTBa ocHOBHBIX BHAOB kuprnuda B 2005-2010 rr. m oOmas cymma, ThIC.
YCIIOBHBIX KHpITNYEN

Tabmuma 16. Beimyck OCHOBHBIX BHJIOB JIMCTOBOTO CTEKJIa BCEMU (DYHKIMOHHUPYIOIIUMU
npon3BojicTBaMu B PD u 06mmit 066em npoussoactsa B 2005—-2009 rr., MITH. KB. M

Tabmuma 17. TIpou3BoACTBO CTeKiIa OE30MAaCHOTO 3aKAJICHHOTO (CTAIMHHUTA) TO CcyObekTam PD,
2005-2009 r.r. (TBIC. KB. M)

Tabnuma 18. Beimyck TUCTOBOTO CTEKIIAa M CMEXKHBIX TOBApOB B stHBape—anrycre 2010 r.

Tabnuma 19. OkcmopT cTekiga JUTOTO M MPOKATHOTO, JIMCTOBOTO WM MPO(UIMPOBAHHOIO,
MMEIOIIEr0 WM HE UMEIOIIETO IMOTJIOMIAIONINI, OTPaXKaIoUi UM HEOTPAXKAIOUIUM CIOH, HO He
00paboOTaHHOTO KaKUM-THOO0 MHBIM crocobom, u3 Poccum mo crpanam mmpa, 2005-2009 r.r. ($
THIC.)

Ta6muma 20. [ToTpebineHrss OCHOBHBIX BHJIOB CTPOUTEIBHBIX MaTepraioB K 2015 T.

Ta6muma 21. [TorpebieHrss OCHOBHBIX BHJIOB CTPOUTEIBHBIX MaTepraioB K 2020 r.

Tabnuma 22. [Iporuo3 06beM0B NOTPEOICHHS] OCHOBHBIX BHUAOB CTPOUTEIBHBIX MaTepuanoB mno PO
Ha nepuoa 10 2020 T.

Tabnuma 23. IlporHo3 oO6beMOB MOTpPeONEHUsT OCHOBHBIX BHJIOB CTPOUTEIHHBIX MaTEpUajOB Ha
nymy Hacenenust no P® na nepuoa 10 2020 r. B COOTBETCTBYIOIIMX €IUHULIAX

Tabnuma 24. Ouenka nonoxxeHus Poccun B MUPOBOM IIPOU3BOJICTBE CTPOUTEIBHBIX MaTEPHAIIOB

Tabnuua 25. KpynHeiinme KoMaHUU-NIPOAYLIEHTHI B PO
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Tabmuua 26. OcHoBuble puHancoBbIe oKazaTenu «k EBPOLIEMEHT rpym», 2002-2009 r.r.
Tabmuma 27. OcHOBHBIE (PUHAHCOBBIC IMOKA3aTENM KOMIIAHUU «J[OMOCTpOHMTENbHBIH KOMOHMHAT
Nely, 2003-2006 r.r.

Tabmuua 28. Otyer o nmpubbUIax U yosiTkax kommanun OAO «JlomMmocTpouTenbHblii KoOMOHHAT No
1», 32 2010 r., TBIC. PYO.

Tabmuma 29. ®aktudeckue pe3yabTaTthl W iaHoBble 3amaHus OAO  «JloMOCTpOUTENBHBIN
koMOuHat Ne 1» na nepuon 2010 - 2012 r.r.

Tab6muua 30. OcHoBHble uHaHCcOBBIE TIOKazaTenu OAO «CapaToBCTPOUCTEKIION, 3a
2006 - 3 mecsma 2011 ., pyo.
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