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OBLLAA XAPAKTEPUCTUKA PbIHKA

[To cpaBHeHHMIO C 3amagHBIMU CTpPaHaMU TOBAapHas KaTEropusi CHEKU - JIOCTATOYHO HOBOE IS
Poccun sBnenune. CHEKM NPOYHO BOLLIM B POCCUHCKYIO H3Hb, BCTPEUasiCh NOUTHU B KaKIOU
PO3HMYHOM TOProBoil TOYKe. HacChIEHHOCTP M TEMIIBI JKM3HM COBPEMEHHOIO YeJIOBEKa
CHOCOOCTBYIOT POCTY HOINYJISPHOCTH HPOAYKTOB OBICTPOrO MPUTOTOBIECHHSA. PBIHOK CHEKOB,
HECJIaJJKUX CHEKOB B YAaCTHOCTH, SIBJISIETCS OJHUM M3 IEPCHEKTUBHBIX CETMEHTOB POCCHUHCKOIO
PBIHKA MIPOJYKTOB OBICTPOTO MUTAHUS, HA MPOTSKEHUU PsAa MOCIENAHUX JIET AEMOHCTPUPYIOLIUX
BBICOKHE [T0Ka3aTEIN pOCTa.

TepMuH «CHEKH» MPOMCXOIMUT OT AHTJIHMICKOro cioBa «SNAck», 4yTo o3Ha4aeT «ierkas 3aKyckay,
Jpyrumu ciioBaMu CHEKM — 3TO HPOAYKTHI /Ul OBICTPOIO U JIETKOI'O YTOJIEHUS T0JI0/a, 3aKYCKH,
ynoTpedIeHHEe KOTOPBIX MPOUCXOAUT MEXIY A€JI0M, Ha Xo1y. [103ToMy CHEKH MOXHO ONpeAeIuTh
KaK TPOAYKTHl HMIYJIbCHOTO CHpOCa, YINOTpeOJieHHEe KOTOPBhIX YKIAJIbIBA€TCS B CIEAYIOIINN
AITOPUTM: «YBUAEI - KYIIHII — CBHEID».

B naHHOM wuccrnenoBaHMM TOJ PBIHKOM CHEKOB TOJpPa3yMEBAaeTCs PBIHOK  CIEAYIOLIUX
TPaZULMOHHBIX IMPOIYKTOBBIX KAaTETOPUM: YMIICHI, CyXapHKH, NMPOAYKTHl JKCTPY3HM, CEMEYKH H
OpEeXH, MOPENPOAYKThI, KOJOACHBIE M CHIPHBIE CHEKH, CYXO(QPYKTHI, COJIOMKA/IEUeHbE, MOMKOPH.
[Ipu aHanu3e pbIHKA CHEKOB HEOOXOIMMO YJENIWTh BHHMaHHE OCHOBOMOJAraroluM (akTopam,
OKa3bIBAIOLINM BIIMSHUE Ha phIHOK. K Takum QakTopaM OTHOCSATCS 00lee COCTOSIHHME SKOHOMHUKHU
Poccun, ypoBeHb pa3sBUTHS MHPOBOIO pPBIHKAa CHEKOB M CTENEHb €r0 BIMSHUSA Ha POCCHUMCKHM
pBIHOK. [10CKOJIBKY CTOMMOCTH CHEKOB, MPEXKJIE€ BCErO, 3aBUCUT OT CTOMMOCTHU CBHIPbSl U YIAKOBKH,

H3ydas peIHOK CHCKOB HY>XHO ITPOBECTHU O630p OTUX BJIUAIOIIUX PBEIHKOB.



PBIHOK CHEKOB, Kak OJIHa M3 COCTABJISAIOIIMX POCCUUCKON IKOHOMHKH, HAXOJMUTCS MOJ BIHMSHUEM
OCHOBHBIX COIIMAJIbHO-3KOHOMUYECKHUX MTOKA3aTeNIeH U B IIEPBYIO OUEPE/Ib:

e Bnyrpennuii Banosoii npoaykt (BBII)

e VYpoBeHb HHPIAINUN

e  VYpOBEHb JOXOJOB HACEICHUS

e VYpOBEHb 3aHATOCTU HACEICHUS

e Po3HHMYHAs TOPTOBIIsS
Po3nnuHasi TOpro,s.is
O6opot po3un4yHoii Toprosau no uroram 2010r. ysenuuuncs Ha 12,6% u coctaBun 16,4 TpJiH.
pyo0., X0T4 elie roja Ha3aja TeMmIbl pocTa ObTM Ha ypoBHE 5%. Takum oOpa3om, mocie crnana,
BBI3BAHHOTO JIKOHOMHYECKHM KPU3UCOM, TEMIIBl POCTa PO3HUYHOM TOPrOBIM MOCTEHEHHO

HpI/I6J'II/I)KaIOTCSI K JOKPHU3WCHBIM ITOKA3aTCIIAM.

Aunarpamma. 060poT posHM4yHOM Toproean B 2006-2010r.r., Tp/iH. py6.
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MUCTOYHMUK: ...

Kpuszucusiit 2009 r. 10BOJIBHO CUIIBHO MOBJIMSUT HA MUPOBOM pbIHOK CHEKOB. [1o qanubpiM Komnanuu

«HOPW», no cpaBuenuio ¢ 2008 rogom PwiHOK BBIpOC BCero Ha ...% mporeHTa. Ito Ha ...%



1
Menblie, yeM B 2004-2008 r.r., Korja npoaaku CHEKOB B CPEIHEM pociu Ha ...% B roa.” B kpusuc
JIOM CTajdy TIIATeJbHEEe MOJIXOMUTh K BbIOOPY MPOAYKTOB Ha MOJKaX CyrnepMapKeToB. Takas

TEHACHLHWA B IICPBYIO O4YCPEAb YyAdapuiia II0 KJTFOYEBOMU KaT€ropuu pbIHKA CHCKOB — YHUIICBI H

ACKPYIEPHI.

K cmexHbIM PBIHKAM MOXHO OTHCCTH CJICAYIOIINEC PBIHKH!
® PBIHOK ITMBa

® DPBIHOK KOHIAMTEPCKUX M3CIIHI

CEI'MEHTAIUA PBIHKA

Bce cHexu MOKHO YCJIOBHO IMOAPA3ACIINTh Ha CIACAYIOIINE BUABI:

1. Caankmue

2. Hecnaakue (cojieHbI€)
TOBapI)I, OTHOCAIIHUECA K COJICHBIM CHEKaM, O6T)GI[PIH$[IOT CICAYIOMUC XapaKTCPUCTHUKHU:
e JInuTEnbHBINA CPOK XpaHEHHUs (OKOJIO 6 MeCSIIEB)

e (OO0s3aTenbHOE HATMYUE I/IHI[I/IBI/I,[[yaHBHOﬁ YIIAaKOBKH

! http://nori.tiu.ru
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http://www.kimmsh.ru/

Cornacio ganHbIM Euromonitor International, Hanbosiee KpymHbIM CETMEHTOM POCCUHCKOTO PHIHKA
CHEKOB SBJIAETCS KaTreropusi ..., Ha Jomo Kotopelix B 2010r. mpuxoawinoce 24% PeiHka B
HaTypajJbHOM BbIpakeHuu. Ha BTopom MecTe Haxonures ..., (%). Jlanee, ¢ 3aMETHBIM OTCTaBaHHUEM,

CIIETYIOT SKCTPY3UOHHBIE B (PPyKTOBBIE CHEKU — 4 1 3% COOTBETCTBEHHO.

Anarpamma. CTpykTtypa PbiHKa cHekoB B 2010r., B HaTypa/IbHOM BblpaXKeHuH, %

UCTOYHMK: ..., 2011T.

PaccmoTpuM nonpo6Het Hanbosee nonysspHble BUAbI CHEKOB.

KaprodenbHbie ynncbl
Takoil BuUI TPOAYKIMH Kak KapTo(empbHBIE YHWIICHI, 3HAKOM pPOCCHUSHAM C cepeauHbl 60-X TT.
MponuIoro BEKa, KOraa Ha MpujiaBKax MarasmuHOB IMOSABWJICA NPOAYKT IIOJ HAa3BaAHUCM «XpyCTSIHII/Iﬁ

kapTodenby». B CIIIA npombIlUIeHHBIH BBITYCK Takoro kaprodens Havasucs eme B 1850 roxy.
Yumncel B OCHOBHOM Ppa3iMYaAIOTCS MO XapakTepy HCXOJIHOro cbipbs. s MX NpOU3BOJACTBA
UCTIONB3YIOT:

e chIpoif KapTodenb

® Pa3JINYHbIC BUABI MYKH (B TOM 4YHUCJIC U I(y1<ypy3Hy10) C I[O6aBJ'IeHI/ICM Kpaxmaja

Cyxapukn

Opexu u cyxoppyKThI



LlenooOpa3oBaHne Ha POCCHIICKOM PBIHKE MIPOAYKTOB OBICTPOTO MUTAHUS 3aBUCUT OT HECKOIBKUX
dbakTopom:

® CTOMMOCTH CBIPBS

® CTpaHa-NPOU3BOAUTEIND

[

Ha pbIHKE CHEKOB MPHHSATO BBIACIATH CJACIYIONIHE CETMEHTHI:
e  DKOHOM CerMeHT (...%)
e CpemHereHoBOM cerMeHT (...%)

e [IpemuanbHbIi IEHOBOI cerMeHT (...%)

Poccuiickuii PBIHOK CHCKOB B OoJbIIIeH CTCIICHU, TI0 CPAaBHCHUIO C 3aPY6e)I(HLIMI/I PBIHKAMU,

MMOABEPIKCH BIIUMAHUIO CE30HHOCTHU. TaK, MMUKOBBIMU IJI PbIHKA CHECKOB ABJIIFOTCA ..............

KonnyectBeHHble XapaKTepUCTUKN PbiHKa

[To nmanneiM Euromonitor International, o06beM poccuiickoro psiHKa cHekoB B 2010r., B
HATYPAJbHOM BBbIPa’KeHHH, COCTaBHJI ... ThIC. TOHH, 4TO Ha ...% Oomnbire, yem B 2009r. Ilo
MPOrHo3aM crienuanuctoB, B 2011r. ppiHOK OyJeT pa3BUBAThCS MO CXO0XKEMY CLIEHAPHIO M K KOHILY

rojia ypeauuures Ha ... %.

Aunarpamma. AMHaMMKa pasBUTUA POCCMMCKOro pbiHKa CHEKOB No Kateropuam B 2010-

2011r.r., % (B HaTypa/ibHOM Bblpa*KeHMH)
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UCTOYHMK: ..., 2011T.

Yro kacaeTcs o0beMa pbIHKA B [I€HEKHOM BbIpaseHHu, TO B 2010 r. poccHilCKHMil pHIHOK CHEKOB
yBenuumics Ha ...% u coctaBui ....py0. HecmoTps Ha mosnoxuTenbHO AMHAMUKY PblHKa, 1O
CPaBHEHMIO C TMpPEAbLAYIIMMHM TOAaMM TEMIbl pOCTa 3aMEUIMINCh, BO MHOTOM JTO CTajo

CIIEACTBUEM ........

PaCCMOTpI/IM Ooiee I'IOI[pO6H0 CUTYyallUlO, CJIOKHUBHIYIOCS B HanOoJee MOMyJIAPpHBIX CETMCHTAX

PBIHKA CHEKOB.

CermeHT YymncoB
Ha nonro maHHOTO cerMeHTa MPUXOIUTCS OKOJIO ...% PbIHKA CHEKOB B HATYPaJTbHOM BBIPAKEHUHU.
[To uroram 2010r. o0beM pBIHKA YWIICOB COCTAaBUI ... THIC.TOHH, YTO Ha ...% TpEBHIIIAET

nokazarenu 2009r.



CermMeHT cyxapukoB

CermMeHT pbIOHbIX CHEKOB

o 2008 r. cerMeHT phIOHBIX CHEKOB pOC OY€Hb akTHBHO. B mepumoxa ¢ mapra 2010r. mo ¢eBpans
2011r. oObem pbiHKA ... Ha ...% B HaATypaJlbHOM BBIpXEHUHM U Ha ...% B CTOMMOCTHOM

BBIpKCHUH.
Aunarpamma. KpynHenwme npousBogmMtenn pbi6HbIX cHekoB B 2010r., % (B

HaTypaJ/IbHOM BblpaXKeHWH)
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Konkypenuus Ha PbiHKe

Ha poccuiickom peIHKE CHEKOB MPUCYTCTBUE HHOCTPAHHBIX KOMITAHUN BeChbMa CYLIECTBEHHO.

Aunarpamma. onm oTe4ecTBEHHbIX U 3apy6eKHbIX NPOU3BOAMUTEIEM HA PbIHKE CHEKOB

B HaTypa/slbHOM M CTOMMOCTHOM Bbipa*keHuu 3a 2008-2009r.r., %
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Onucanue npoduiieil KpynHeimMxX UrTPOKOB PhIHKA

Frito Lay Inc. (nogpaspeneHue PepsiCo Inc.)

www.fritolay.ru

O xomMmaHuun
Frito Lay Inc. - xommanus, Bxojsiias B coctaB PepsiCo, mepBoil U3 3amajHbIX MPOU3BOAUTEIEH
YUTICOB OTKphUIa cOOCTBeHHBIH 3aBomoM B Poccum. Ceromns Frito-Lay — OeccropHbIid duaep

peiaka. O6wsem nponax B 2005 roay: ... mupa. pyo., B 2006 roxy - ... Mipa. pyo.


http://www.fritolay.ru/

Crparterusi: yKpenjaeH1e BeAyIUX MO3ULMNA TyTeM pa3BUTUS IPOU3BOJCTBEHHON U ChIPbEBON Oa3bl.

TaKTHKA: ..o,

[IpoOAEMBL: ...

HoBrle nenu: POCT IPOU3BOACTBCHHBIX MOH.IHOCTCIZ B Poccumn.

IIpoaykroBbiii noprdeib
® CyXHE€ 3aBTpaKu
e KapTO(elbHbIE YHUIICHI
® OKCTPYIUPOBAaHHBIE CHEKH

® CyXapuku

Hoprdenn Openaos
o Lay’s
e Cheetos

e «XpycTeam»

I'eorpadus

Poccusa

Xonauur «Konantepckumn pom «Boctok» (KOB)

O komnanumn
Xonauuar «KJIB» - nuaep mo mpou3BOACTBY IMIMPOKOTO aCCOPTUMEHTA KOHAUTEPCKUX HM3IEITUN U
cHekoB: Ba(yu BecoBbie W (hacoBaHHBIC, BadelbHBIE TPYOOUKH W PYJETHKH, TIEUCHBE CaxapHOE,

KpeKkep, KOH(EThl IIOKONIagHbIe M Kapamelnb, Apaxke, UPUC, OMCKBUTHBIC PYJIETHl U CYXapuKH,



pBIOHBIE CHEKH U JIp. Ympasisitonlei kommanus xonaunra sisercs OO0 «K/IB», Haxoasmascs B

Tomcke.

Xonauar «KJIB» sBisieTcst KpynHOW KOMMaHUEH XOIAMHToBOro tumna. CTpykTypa XoJiiuHra Oblia
chopmupoBana B 2002r. v Ha CETOAHSIIIHUN JCHD BKIIFOYACT B CeOs:

e «K/B I'pynm»

¢ 3A0 YK «CUBUPCKHI BEPEI»

IIpoaykroBbiii noprdeib

® YUICHI

e CcyxapuKku (COJEHbIE, CIAJIKUE, IS JOMAITHUX OJIFO]T)
® OpELIKU

® CYILEHbIE MOPETIPOTYKTHI

IHoprdenn Openaon
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3A0 «MockoBckasa opexoBasi KOMMaHUA»

www.oreh.ru

O xomMnmaHuu

Cgoro aestenbHOCTh «MockoBckas OpexoBas Komnanus» nauana B 1994 rony.

B nHacrosee BpeMst IpepHUsITHE SBJISICTCS OJHUM M3 KPYITHCUIITUX MPOU3BOAUTEICH (haCOBAaHHBIX
OpEXOB, CEMSH IOJCOJHEUYHUKA, CyXO(PYKTOB, BbIyckas Oonee 30 HauMMEHOBAHUMN MPOTYKIIHH.
Komnanus pabotaer ¢ pO3HUYHBIMU U ONITOBBIMU MPEATNPUATUIMU MOCKBBI, a TaKK€ OCYIIECTBIISIET

MOCTaBKH MPOAYKLIHMH B peruoHbl Poccuu, Ha Ykpauny u B benapyce.

15
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TenecdoH: (495) 720-13-80
’ < ',X‘apKeT E-mail: info@marketanalitika.ru
HaJINTUKa www.marketanalitika.ru

Tabnuia. CpaBHUTEIbHAS XapAKTEPUCTUKA KPYITHEHUIITMX UTPOKOB (TIPOU3BOAMUTENEH) POCCHIICKOTO

PBIHKA PBIOBI U MOPENPOIYKTOB

Jara AccopTume IMoka3zarenu

" IHoprdenns IIpenmymecTs IInans! mo

Ha3Banue KOMNaHHM | OCHOBaH HTHBIH
OpeHaoB a Pa3BUTHIO
us noprgen

Frito Lay Inc. °
(noopazoenenue
PepsiCo Inc.)

Kraft Foods Inc.
(«Kpaghm @yoc Pyc»)

KB I'pynn
Komnanus

«Pycckapmy»

OAO «Pyccxuii
npooyKmy

«/Hanvnuxo-/[B»

340 «Mockosckas
0pPexo6ast KOMRAHUSLY

T'pynna komnanuii
«I'yo-Dyoy

Rieber & Sun ASA
Group

HUcrounnk: «Mapker AHAJIUTHKA»
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KAHAJIBI ITPOJAK HA PBIHKE

Cxema. Lleno4yka gBukeHMs ToBapa Ha PbiHKe

Ipoussoaurenn
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IIpeacraBurennb He3aBucumas
KOMIIAHHA-TIOCPETHUK
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MUCTOYHUK: ...

KoMImaHnuu-npon3BOoNUTENN CHEKOB, KakK IIPABWIO, IMOJB3YKOTCA CIEAYIOUIMMU BapHUaHTAMHU
COBITOBOM MOJINTUKHU:
e Opuenranus Ha ¢eaepanbHblii pbIHOK. [10 3T0i cxeme paboTalT KPYyNHbIE OPraHU3ALNU.
Takue xoMmaHuM, Kak MPaBUIIO, IPOU3BOIAT MapKH (elepaibHOrO 3HAYEHUsI, U3BECTHBIE 110
Bceil Poccuu. BosbIIMHCTBO 3THX KOMIMAHUIM MPOBOJSAT arpecCUBHYIO COBITOBYIO HMOJHUTHKY,
OCYILLIECTBISIOT MOIIHYIO PEKIAMHYIO MOAJIEPXKKY, KaK MpojaBaeMoro OpeHjaa, Tak U caMoi
KOMIIAaHUM-TIpon3BoanTens. OHM yCHEIHO KOHKYPUPYIOT C MECTHBIMM MapKaMu U
MOJIB3YIOTCA MOMYJSIPHOCTbIO Yy TmoTpeduteneil. Takue KOMIAHUM TPOBOJAT KECTKYIO
LIEHOBYIO MOJUTHKY, TIOCTOSHHO UCCIIEAYIOT PbIHOK M IieHbl. OCHOBHOM 3ajauell KOMITaHUI-
JUJIEPOB SBJISETCS CO3JaHUE KYJIbTYPbI IOTPEOICHHS MTOJOOHBIX MPOAYKTOB B PETHOHAX.

e  OpHeHTAIMSA HA MECTHBIM PBIHOK. ......ooutittittititinieeienneannennenens

17
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marpammal. OcCHOBHble KaHaJjbl CcObiTa Ha PpblHKe cHekoB B 2009r., % (B
P P ’

CTOMMOCTHOM Bblpa)KGHMM)

o... O...
B MuHHUMapKeThl [ IMmyJibCHBIE TOPTOBBIE TOUKH
K 0 Peiakn j

UCTOYHMK: ..., 2010r.

Ha CGI‘OI[HS[H_IHI/Iﬁ JACHb B CTPYKTYPEC PbIHKA CHEKOB IIPCACTABJICHO JOBOJBHO 0OJIBIIIOE KOJUYECTBO
KaTeFOpI/Iﬁ MMPOAYKTOB. MHOXeCcTBO pOCCHﬁCKHX u 3aPY6C)KHBIX HpOI/I3BOI[I/ITeJ'IeI7I 3aUHTCPCCOBAHO
B TIOCTOSAHHOM YBCIIMYCHUU IIPOAAXK CBOCH IMPpOAYKIHH. A IMMOCKOJIBKY 4YHCJIIO KOHKYPCHTOB
YBCINYNBACTCA, YCUIINBACTCA TaKXeE KOHKYPCHIIUA MCKOY YKE CYHICCTBYIOIIMMHU
MNPOU3BOAUTCIIAMU  — TMPEKAC BCCro 3a CUYCT PACHINPCHUA aCCOpTI/IMeHTHOI\/’I JUHEWNKU U

HECTAHAAPTHBIX NOAXOA0B K ITPOABHUIKCHUTIO CBoOeH MMPOAYKIINH.

Spkuii npuMep KOHKYPEHTHOM Oeper pekiaMbl Ha phIHKE CHEKOB — O60pb0a MeX /1y JTUiepaMy phIHKa

KOMIIAHUAMHU «...» H «...».

[IpuHrMas BO BHUMaHUE OCOOECHHOCTH MOTPEOJICHHS, MAPKETHHIOBBIE YCHIIUS MPOU3BOAUTENICH B

nocJieiHee BpeMs MPUHUMAIOT CIIEIYIOIINE HAlIPABIICHUS:

18
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® ACCOpTI/IMeHTHaﬂ MMOJIUTUKA H BBIBOI HOBUHOK

AHAJIN3 KOHEYHBIX IOTPEBUTEJEN

[TorpeOuTeneit CHEKOB MOKHO pa3feuTh Ha aBe Oonbiue rpymisl: B2C perHok u B2B peiHoK.

B2C peiHOK TIpecTaBieH (PU3MYSCKUMHU JIHIIAMHA, KOTOPBIE SIBISIFOTCS OCHOBHBIMH MTOTPEOUTEIISIMU
peiObl U MopenpoaykToB. [lo ganmHbsiM ['ockomcTara uyHMcneHHOCTh HaceneHus Poccum 110
cocrosauto Ha 1 sHBaps 2010 roma cocraBuna 141,9 miH. yenmoBek, u3 kotopbix 103,7 MiH.

. 2
IIPOXKUBAET B ropojie, a 38,2 MIIH. B CEJIbCKON MECTHOCTH.

Juarpamma. Ctpykrypa Haceaenuss Poccuu no reppuropunaibuomy npusHaky, 2010 roa, %

4 )

73%

27%

] TOpPoOACKOEe HaCeJIeHUue O cenbckoe HaceJieHHE |

(& /

UcTtouHuK: PegepanbHasa Cnyxba MNocygapctBeHHOM CTaTUCTUKM

2 Www.gks.ru
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Pacxonwsr Ha CHCKOBYIO IMPOAYKIMIO CpCAu TOPOACKOIr0 M CCIbCKOI0 HACCICHUA 3HAYHUTCIBHO
pas3iu4acTCda, MHOrga B ... pas. OcHoBHas IIpUYrHAa TAaKOI'O0 IIOJOXCEHUA — IMPEUMYIICCTBCHHOC

HOTp€6J'ICHI/IC TOPOACKHUM HACCIICHHUEM .....

Cermentanuio B2C norpedureneii Tak:ke MOKHO MPOBECTHU IO YPOBHIO JOXO0/1a:
e Majoumyuue. .................
e CpeaHeI0XOTHAS TPYIIIA. ....o..enneennennnannannnnn.
¢ BpbICOKOAOXOMHASA TPYIIIA. ...vvvveiinnnieennneennnnn,

Tabaumua. CTPyKTypa HacesieHMsa Mo BeJIMYUHE CpefHeAylIeBbIX AeHEeXKHbIX A0XO040B,

%
YpoBeHb 10X0/10B, 2010 2011r.
pyo. I kBapran | I moayrogue | 9 mecsineB roja I kBapTan
1o 3500,0

3500,1-5000,0
5000,1-7000,0
7000,1-10000,0
10000,1-15000,0
15000,1-25000,0
25000,1-35000,0
cBeimre 35000,0
Bcezo 100,0 100,0 100,0 100,0 100,0

UcTtouHuK: PegepanbHasa Cnyxkb6a MNocyaapctBeHHoM CtaTUCTUKM, 2011r.

IHoTpeduTe/IbCKHE NPEANIOYTEHUS HA PBIHKE
[Torpebnenue cHekoB B Poccun B Hacrosiee BpeMs, MO OLIEHKAaM HKCIEPTOB, COCTABISAET ... KT B

roJ Ha OJIHOTO JKUTEJS, B TO K€ BpeMs CpenHemylieBoe mnorpebimenue B 3amaaHoi EBpome

COCTaBJISACT ... KI' B T'OA.
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[To pesynprataM HCCICIOBAHUS KOMIIAHHU «...» HauOoJee THIMYHbIC CHTyallud M BpEeMs
noTpeOJIeHUs] CHEKOB:

® B Ka4CCTBC 3aKYCKHU K IINBY

ITo MHEHUIO OKCIICPTOB pbIHKA, CAMbIC aKTHBHLIC HOTpe6I/ITeJ'II/I CHCKOB - ... B BO3pacCTe ... JICT.

Ta6nmua. XapakTepuCTUKM NoTpebuTenen pasiMyHbIX KaTeropmi CHEKOB

ToBapHasi KaTeropusi XapaKkTepUCTHKA ayIUTOPUH
Yuricer )
Cyxapuku °
Opewku °
Mirocin )
Kykypy3Hble manouku .
UCTOYHMK: «...»

B 3akiroueHne paccMOTpUM MPEANOYTEHUS] POCCUMCKON MOJIOEKH B OTHOLIEHUH YHUIICOB.
CornacHo pe3ynbTaraM HCCIIEIOBaHUS, MPOBEACHHOIO KOMIIAHUEH ... CpPeIu MOJOIBIX JIIOJEH B
Bo3pacte OT 14 no 24 ner, 4MICHl MOJB3YIOTCS BBICOKON MOIYJISIPHOCTBIO CPEOU POCCHMCKON
MOJIOJIEXKH.

Haubonee nokymnaemble MapKi YUIICOB CPEIN POCCUHCKON MOJIOIEHKHU:

e Lay's Max
[ ]
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STEEPLE - AaHAJIN3 pPbIHKA

STEEPL-ananu3 - MapKeTUHTOBBI HHCTPYMEHT, MTPEeIHA3HAUCHHBIHN /715 BBISIBJICHUS MTOTUTHYECKUX
(Political), sxonomuueckux (Economic), cormansabix (Social), rexanonorndyeckux (Technological),
skonoruueckux (Ecology) u mpaBoBsix (legal) acriekToB BHeLIHEH cpe/bl KOTOPbIE MOTYT IOBJIUSTh
Ha cTpaTteruto kommanuu. Kaxapiii haktop numeer 3HaK (-) uiu (+) — B 3aBUCUMOCTH OT KayecTBa
BJIMSIHUSL €T0 HAa PHIHOK. /IaHHBIM BU aHAIN3a BBIBISECT 3HAYMMBIC JUIsl pa3BUTHUS PHIHKA (DaKTOPHI,

a TaKKe MPEJICTABIISET OLEHKY CTCIICHU BIUSHUS 3TUX (PaKTOPOB HA U3yIaCMYIO OTPACIIb.

S CouuanabHblie paKkTOpPbI ‘
T TexHosornueckue (pakTopbl ‘

'E  DKoHOMHYeCKHe q)aKTopbl

E d®axkTopsl okpy:kaomeii cpeabl

P

L IIpaBoBbie pakTOpbI ‘

UcTOYHUK: «MapKeT AHanUTUKa»
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PUCKM 1 6apbepbl PbiHKa

Cpenu DapbepoB Ui BBIXOAA Ha PHIHOK HOBOT'O UTPOKA MOTYT CTaTh CeAyIonre (pakTopsbl:

Tabaumua. SWOT-aHanm3 A4nA KOMMNaHMU, BbIXOAALLEN HAa PbIHOK

Bo3MoxkHbIE CHJIbHBIE CTOPOHBI KOMIIAHU U Bo3MoKHOCTH KOMIIAHMHM BO BHEIIIHEH cpee
. o ..
. o ..
o ...
Bo3MoxkHbIE c1a0ble CTOPOHBI KOMIIAHUM bapbepbl BbIX0/1a KOMIIAHUU HA PHIHOK
° ° .
° ° .
° . .
. .
[ )

UcTOoYHMK: «MapKeTAHaNUTUKaA»

MepeyeHb TabAML U gUarpamm
Amnarpammbl
Huarpamma 2. [lunamuka BBII 3a nepuoa 2006-2010rr., B TEKyImIUX MeHaxX, MIPI. pyo.
Huarpamma 3. [Iporaos Bemmumnast BBIT va 2010-2013r.1., %.
Huarpamma 4. Manekc notpedutensckux meH, B 2010-2011r.r., % k npeasiayniemMy Mecsiy
Huarpamma 5. Ypoens 3ansitoctu B anpene 2011r, %

Huarpamma 6. YpoBens 0e3pabotuiisl o ¢eaepanbHbiM okpyram B anpese 2011r (% ot
YHCIEHHOCTH YKOHOMHUYECKH aKTUBHOT'O HACEJICHUS)

Huarpamma 7. JlunaMuka cpeTHEMEeCSYHON HOMUHATBLHO HAYUCIEHHOU 3apab0THOM 1aThl, pyo.

Huarpamma 8. O60poT pozanunoit Toprosiu B 2006-2010r., TpaH. pyo.
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Huarpamma 9. JluHamuka o6opoTa po3HrnuHOl Toprosiu 3a nepuoy 2010-2011 rr., mupa. pyo.
Huarpamma 10. CtpykTypa 060opoTa po3HHYHOM Toproeiu B anpene 2011r, %

Huarpamma 11. CtpykTypa 000pOTa pO3HHYHOI TOPTOBIHM B 3aBUCHMOCTH OT MECTa Pean3aluu
ToBapa, B anpene 2011r., %

Huarpamma 12. CtpykTypa MUPOBOTO PhIHKAa CHEKOB, %

Huarpamma 13. CTpykTypa yposkasi 1o BUaM 3€pHOBBIX U 3¢pHO0000BBIX KynbTyp B 2010r., %
JHuarpamma 14. CtpykTypa noceBHsIx iomaaeid B PO no Bugam c/x kynetyp B 2010r., %
Huarpamma 15. JIlunamuka BamoBoro coopa 3epHOBBIX KyiabTyp B 2006-2010r.T., MJITH. TOHH.
Huarpamma 16. O6bem noceBHbIX 1uiomaaei kaprodens 8 PO B 2006-2010r.r., Thic.Ta
Huarpamma 17. Jlunamuka BasioBoro coopa kaprodens B 2006-2010r.r., MITH. TOHH

Huarpamma 18. J/lunamuika npou3BojcTBa nmuBa B P® 3a 2006-2010r.r., MiIH. gan

Huarpamma 19. CTpyKTypa MOCTYyIJICHHS aKIKM3a 10 BUAaM aJIKOTOJIbHOW MPOAYKIMH U TIHBa, %o
Huarpamma 20. lunamuka cpeanenymeBoro norpediaenus nusa B PO 3a 2005-2010r.1, 1/rox

Huarpamma 21. CTpykTypa pelHKa KOHIUTEPCKUX U3JEIHUIl 110 TPYyIIaM, B HaTypaTbHOM
BBIpAXEHUH, %o

Juarpamma 22. Jlons UMIIOpTa Ha PeIHKE KOHAUTEPCKUX M3/ (B HATypaITbHOM BRIpAKCHHH), Yo
Huarpamma 23. CtpykTypa Poinka cHexkoB B 2010r., B HaTypanbHOM BbIpaXeHUH, %o

JHuarpamma 24. LleHOBasi cerMeHTAIHsI PhIHKA CHEKOB, %o

Huarpamma 25. O6bem poinka cHekoB B 2009-2010r.r. u nporxno3 Ha 20111, ThIC.TOHH

Huarpamma 26. JlnHamuka pa3BUTHS POCCUIICKOTO PhIHKA CHEKOB 110 Kateropusim B 2010-2011r.r.,
% (B HATYpaJIbHOM BBIPAYKEHHH)

Juarpamma 27. O6beM poiaka cHekoB B 2008-2010r.r. u mporuo3 Ha 2011-2015r.1., Mitpa.pyo.
Huarpamma 28. O6bem poinka unricos B 2009-2010r.r. u nmporuo3 Ha 2011r., ThIC. TOHH

Juarpamma 29. JlnHamMuKa TOJTM YUTICOB HAa PHIHKE COJICHBIX CHEKOB B HATYPAJIbHOM U
CTOMMOCTHOM BbIpaxkeHuH 3a 2008-2009r.r., %

JHuarpamma 30. JInHamMuKa TOJTM CYyXapyUKOB Ha PHIHKE COJICHBIX CHEKOB B HATYpPAJIbHOM U
CTOMMOCTHOM BbIpaxkeHuH 3a 2008-2009r.r., %

Huarpamma 31. Kpynneiimme mpou3BoanuTenu pelOHBIX cHekoB B 2010r., % (B HaTypaibHOM
BBIPa)KEHUH )

Juarpamma 32. O6bem poiaka opexoB B 2009-2010r.r. u iporro3 Ha 201 1T., ThIC. TOHH
Huarpamma 33. CtpykTypa npogax opexos B Poccun, %

Huarpamma 34. O6bem priaka GpykToBeIX cHeKoB B 2009-2010r.r. 1 mporHo3 Ha 201 1r., ThIC. TOHH
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Huarpamma 35. Joam oTedecTBEHHBIX U 3apYOEKHBIX MPON3BOIUTENEH HAa PIHKE CHEKOB B
HaTypaJIbHOM M CTOMMOCTHOM BbIpaskeHuu 3a 2008-2009r.r., %

Juarpamma 36. OcHOBHBIE KaHaibl CObITa Ha pbIHKE CHEKOB B 2009r., % (B CTOUMOCTHOM
BBIPAKECHHH )

Huarpamma 37. JluHamuka mpoyKToBOTO pruteitia 3a nepuoxa 2006-2010 rr., TpaH. pyo.
Huarpamma 38. CTpyKkTypa MpoAyKTOBOTO puTeiiia 1o nmokasarento odopora, %

Huarpamma 39. CtpykTypa Hacenenust Poccuu o TepputopuaibHOMY IpHU3HaKY, %
JHuarpamma 40. CTpyKTypa HaceIeHHs 10 IMOJIOBOMY MTPHU3HAKY, % OT YHCICHHOCTH HACEJICHHS
Huarpamma 41. Yacrora notpediieHus YUICOB, %o

Huarpamma 42. Bei6op Mapok 4urcos, %

Huarpamma 43. Kputepuu Bei6opa 4yuncos, %

Nuarpamma 44. Haubonee nmomnynspubie Mapku uuncos (TOIT-10), %

Ta0auubl

Tabmuua 1. CpaBHUTENbHAS XapaKTEPUCTUKA KPYITHEHIIIUX TPOU3BOAUTENEH IO OCHOBHBIM
napaMmerpam

Tabnuua 2. CermMeHTanus ceTeil pO3HUYHON TOPTOBIU MPOIYKTaMU MMUTAHUS 110
TEPPUTOPUATBHOMY OXBaTy

Tabmuua 3. CTpyKTypa HaceJIeHUs M0 BEIMYMHE CPEJHETYIIEBBIX JEHEKHBIX JOXO00B, %0
Tabnuna 4. XapakTepuCTHKU NOTpeOuTeNel pa3InyHbIX KaTErOpUil CHEKOB

Tabmuna 5. SWOT-ananu3 1151 KOMIIAaHUH, BBIXOJISIIEH Ha PHIHOK

Tabmuna 6. SWOT-ananu3 it CHIIBHOTO UTPOKA, IaBHO CYIIECTBYIOMIETO Ha PHIHKE

Tabmuna 7. SWOT-ananu3 1y1s1 KOMIIaHUH, pa0OTaIOIIEeH B HUIIIE

CxeMbI
Cxema 1. CermeHnTaInus prlHKa CHEKOB

Cxema 2. Llenouka qBr>xeHus ToBapa Ha PeiHke
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